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| AdventureN
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| Learn.Partner Grow |

Nearly 300 representatives from more than 30 destinations worldwide - including 12 destinations throughout
Southeastern Europe (Macedonia, Albania, Bosnia and Herzegovina, Bulgaria, Croatia, Greece, Kosovo,
Montenegro, Romania, Serbia, Slovenia and Turkey) - gathered from the 10th to 12th May 2016 in Ohrid,
Macedonia for AdventureNEXT Balkans, a first-of-its kind European tourism conference where attendees
explored and pursued new courses of action to stimulate short- and long-term responsible tourism
development.

The intent of the international gathering was to gain momentum for a progressive form of tourism that leaves
positive local economic benefit throughout the region, all the while helping to protect, preserve and thoughtfully
expose the region’s vast culture and natural richness to high value global travelers.

THE DIRECTORS: (7
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| AdventureNEXT Attendees |

- Delegates: 287
. Countries represented: 32

- International tour operators (buyers): 43
- International journalists (media): 26

Delegates by Type Delegates by Region

® ?r)ali/re?,sj\:ia;zrr : Zﬂse'sii:iation Partners @ Southeastern Europe @ Western Europe
@ North America @ Others
@ Industry Partners @ Tourism Board, Ministry, DMO -
@ Others
ADVENTURE
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| AdventureNEXT Value |
&

of surveyed delegates+ stated that the time and resources
spent on attending AdventureNEXT is of value to them and
their business

"l came away super-charged about Balkans with some solid ideas about how to leverage new
and existing relationships to mutual benefit."

Anonymous Survey Respondent

*96 delegates completed the AdventureNEXT Balkans post-event feedback survey which represents about a third of all delegates.
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| AdventureNEXT Value |

Over 95% of the surveyed delegates - S : 4
were satisfied with the content | 77% Q@rthesuriese
offered at AdventureNEXT Balkans .

more favorable perception of |

conference. the Balkans as an adventure
travel destination after this

delegates came away with a

year's AdventureNEXT.
AMBIT'OUS, GROU NDED. * Compared with 23% of delegates who came
CF \FTING SIGNATURE EXPERIENCES away with the same perception of the Balkans as

‘ ' et an adventure destination as they had prior to
"l Bg&% Yg&__.' AdventureNEXT
' S I e 4 Percentage of surveyed attendees

who would
recommend ATTA event to a
colleague: P

s
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“One family, one aim, one objective, a lot of adventures, all without borders...it's

just the beginning.”

PETRIT RIZA

AirTour Kosovo
e e — ——et-teemmmmeesETTT
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| The Impact |

12 Southeastern European destinations gathered to influence their future...

| E A, , “The nearly 300 delegates witnessed true change occurring
. .’ —— arll)! right before their eyes, where borders seemed to melt away,

E Sl - friendships and business relationships blossomed and sights

shifted toward a future of healthy competition, collaboration

DRGElX:\zISG(;::FSRTC())Sggl?ITY and commitment to building a positive responsible tourism

legacy.”
' CHRIS DOYLE
: KAMELIA ATTA Executive Director - Europe

4 l" GEORGIEVA

R
N—

»

—_ ”\"

“" | YME DIRECTORS' CUT

WHAT NEXT,FOR YOUR

CUSTOMER EXPERIENCE"
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| The Impact |

“Hugely energizing, innovative, powerful connections and networking ... and

fun!

Thank you ATTA - you have shaken up the region and given local suppliers and operators real faith
in our ability to deliver the Balkans adventure travel experience to the world, thanks to the world
class calibre of international media, buyers and adventure tourism cognoscenti who attended.
The fast-paced, friendly, open and honest style of the event was a big departure from the (frankly)
dull and staid tourism fairs which many of us are used to... it quite simply rocked!”

HAYLEY DELF

BLACK MOUNTAIN Montenegro

"My most memorable experience was with the

people of the Balkans. | remember time with the

owner of a Muslim owned hotel, drinks with "What was your best experience during
“Met up with 10 existing ground Albanians on their porch in the mountains, coffee AdventureNEXT 2016 Balkans?
agents and probably discovered with my inn keepers, etc.... The people of the “Meeting all the great enthusiastic local
another 10 to work with.” Balkans are amazing!” operators and suppliers, and getting to
Anonymous survey respondent Anonymous survey respondent experience the real Balkans first hand!”

Anonymous survey respondent

| ”AdventureNEXT in Ohrid was my flrst ATTA event (apart from the AdventureWEEK in 2014).
1 | was overwhelmed both on a personal and on a professional level.
“ The whole event was so inspiring and creative, so full of life, energy and positive vibes, and | felt
(still feel) so proud to be part of the ‘tribe’!”
| KICKI LIND
Nanoqg

| ADVENTURE
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| AdventureNEXT Early Results |

Just a few weeks after the AdventureNEXT Balkans completion, the ATTA reported early results coming from some of
the international tour operators who invested time and energy to explore the wider Balkans region

Jackie Marchand PRESS RELEASE For Immediate Release

June 28 at 6:420m - @ June/22/2016 Contact: Trish Sare

Tel: 1-604-731-2442

Everyone always asks me for my favorite tour. This is my favorite for 2017! Toll-Free: 1-888-805-0061
info@bikehike.com

BikeHike Adventures Inc.

Industry Leader, BikeHike Adventures, Launches New
Macedonia Tour

Vancouver, B.C. - Award winning adventure travel industry leader, BikeHike Adventures,
announces the launch of its new multi-sport trip to Macedonia. BikeHike's Founder/Director, Trish
Sare describes Macedonia as "one of Europe's last undiscovered gems.”

Sare notes that while Macedonia has many notable similarities to both Greece and Turkey, this
emerging destination retains an unmatched level of authenticity. "Traditions, and lifestyles, that are
being lost in most other European destinations can still be witnessed in Macedonia. In so many
ways, it's a country untouched by the times while also being an adventure rich region. Yet, it has
remained off the main radar of adventure travel.”

“I'm thankful, though, to have discovered it! Macedonia's culture, remote villages and natural jewels
are just waiting for the adventure-seeking traveler to explore them."

Sare just retumed from personally leading BikeHike's inaugural tour to Macedonia in May 2016,
and the tour now has monthly departures through the summer.

"| carefully crafted this adventure to reflect both high-energy biking, hiking and kayaking alongside
experiencing Macedonia’s unparalleled culture. This is an experience unlike anything you can find
elsewhere in Europe,” Sare reflects.

"Macedonia truly does not disappoint. Macedonia has all of the best ingredients for an adrenalin

WomanTours addod 2 new photos

June 27 at 10:33am - @ filled and culturally rich adventure vacation. The only complaint from travelers on our inaugural
BikeHike trip was that there was too much great food. Macedonia is truly a fantastic culinary

Our president Jackie Marchand and guide Laurke Colling worked hard this spring scoutng level of which -
a new tour in the Balkans. The tour wil explore Albania, Bulgaria, Mace destination, the of absolutely surprised us all,” Sare adds.
See More BikeHike's Macedonia: Multi-sport through the Balkans itinerary is meticulously curated to

B M

Jackie Marchand is the owner of one of the leading women- BikeHike Adventures are Canadian-based adventure tour operator.

focused adventure tour operators in the US. , , .

ADVENTURE
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| AdventureNEXT Early Results |

Shortly after AdventureNEXT, the ATTA also noted articles from many of the journalists who invested time and energy to
explore the wider Balkans region - they participated in different hosted PRE-, POST- and Day of Adventures to dive
deeper into the unique Balkans' experiences and now they share their stories with their global audience

nopoaen

ot Hiking in Finland
Climbing, bkepacking, skiing & packrafting in the north

UNESCO World Heritage Site #311: Natural and Cultural ey e pra— p——— o
Heritage of the Ohrid Region

Phomd s & vt @ Lomger o Sury P

Four reasons to visit Bitola,

Macedonia’s ‘city of consuls’

BRANA VLADISAVL W

Multi-Adventures in Macedonia

Meocedonka? As | was irvitied 10 the AdvermureNEXT Ralkans conference and the possibility of exploring this small
Ballcan coustry | dida't healtate long aad sald yes. Several days of hilking, ciirsbing, mountalssering, caving and
paddiing adventures were Lo be had, and big sorslles and wide viewn %0 be experienced.

With wisitors to Macedonia making a beeline for
Lake Ohrid and the capital Skopje. Bitola 1s still
waiting for its moment n the spothght. But this
charming city rewards curious travellers with
some heavyweight hestonc sights and effortless

cafe culture. Add to that a renowned international

i festval, burgeoning local wine production and
excellent hiking nearby, and Bitola makes a worthy

stop on any Macedona itinerary

From the 1 1o Lage e

T | e—— ——————
L ee—— .

Brand Vladisavljevic, Lonely Planet Gary Arndt, Everything Everywhere Hendrik Morkel, Hiking in Finland

A sampling of immediate media results; more on slide 50

ADVENTURE
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https://www.lonelyplanet.com/macedonia/bitola/travel-tips-and-articles/four-reasons-to-visit-bitola-macedonias-city-of-consuls
http://everything-everywhere.com/2016/05/16/unesco-world-heritage-site-311-natural-cultural-heritage-ohrid-region/
https://www.lonelyplanet.com/macedonia/bitola/travel-tips-and-articles/four-reasons-to-visit-bitola-macedonias-city-of-consuls
http://everything-everywhere.com/2016/05/16/unesco-world-heritage-site-311-natural-cultural-heritage-ohrid-region/
https://hikinginfinland.com/2016/07/multi-adventures-in-macedonia.html
https://hikinginfinland.com/2016/07/multi-adventures-in-macedonia.html
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| AdventureNEXT Early Results |

i1} Paste Studio

PdStE @

Mousic Movies Vv Cames Comedy Books Design Food Drink Tech l

Breathtaking Balkans: The Best of Ohrid, Macedonia

By Bridget Nurre Jesnlons | May 30, 2006 | 1:33pm

K3 = K

Schon mal mit dem Plerd durch die Berge Mazodonions geritten? Wi
schon! Unser Redakteur erklise, warum das auch fiir Niche-Reiter - s0

wie flir ihn selbst - eim herausforderndes, dafiir aber umso intensiveres
Abenteuer ist. Und die wahrscheinlich beste Art und Weise, das kicine,
unbekannte Balkanland mit seinen Leuten kennenzulernen

On the shores of one of Europe’s oddest and deepest lakes, you will find & confluence that
defines the Former Yugeslav Republic of Macedonia: cobblestomed paths lined with ornate
churches lead to lakeside beaches and cafes that fill with sunbathers each summer. Legend bas it
that at one point, Olirid, the kargest town on the eponymoss kake that forms Macodonia's

Bridget Nurre Jennions, Paste Magazine

Simon Shoepf, Bergwelten Magazine Javier Gonzalez, Oxygeno Magazine

A sampling of immediate media results; more on slide 50

ADVENTURE
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https://www.pastemagazine.com/articles/2016/05/breathtaking-balkans-the-best-of-ohrid-macedonia.html
https://www.pastemagazine.com/articles/2016/05/breathtaking-balkans-the-best-of-ohrid-macedonia.html
http://www.bergwelten.com/reise-pferdereiten-mazedonien
http://www.bergwelten.com/reise-pferdereiten-mazedonien

Developed by ATTA's Storytelling Team as part of AdventureNEXT Balkans

O

#AdventureNEXT

As part of the philosophy of
implementing an event, the ATTA
brings a storytelling team to the
destination of the event. The team is
comprised of international
photographers and videographers
who visually “tell the story” of the
place and the event.

Accessing the link below you can
enjoy a 5-minute video which
expresses the AdventureNEXT
Balkans 2016 story. Enjoy!

Click here to enjoy the

AdventureNEXT 2016 Videos*

*Video credit when using AdventureNEXT photos and videos required. Please, use © ATTA/

[photographer/ videographer] - their names are listed at the end of each video. Storytelling team names

are:

Lukasz Warzecha
Rupert Shanks
Evan Swineherd
Fredrik Bye

ADVENTURE

Final Report { ™NE> T
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https://www.youtube.com/watch?v=cNkAHPmvjXw&list=PLM8bF6fy45lBbhbvQKJtNzAqEWzYmoySu
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| AdventureN

Delegates ranked their reasons
for attending AdventureNEXT as:

o Partnership/Sales
e Community/Networking
o Professional Development
e Media Relationships
o Inspiration

0 #AdventureNEXT

)

&
8.
N[l

\ >

-XT Value |

“The AdventureNext Balkans 2016 Conference provided a
unique opportunity for Macedonia to show its diverse
adventure tourism offer to the international buyers. Also it
was an opportunity for the local suppliers to understand
which aspects of their offer they should strengthen,
through the feedback they received from the international

buyers.”

KATHARINA STOCKER

DEPUTY HEAD OF MISSION, EMBASSY OF SWITZERLAND IN THE
REPUBLIC OF MACEDONIA

ADVENTURE

NED T
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| AdventureNEXT Value |

Overall level of satisfaction with AdventureNEXT Balkans 2016*

4.1 out of 5 surveyed delegates rated it Very Good!

*96 delegates completed the AdventureNEXT Balkans post-event feedback survey which represents about a third of all delegates.

ADVENTURE
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[ AdvemureN EXT Va\ue ]

E ASSOCI

The ATTA values the time, commitment and resources used by every delegate who
attends ATTA events, and for that reason the ATTA creates an environment for sharing,

learning, and inspiring one another where our delegates and partners leave - in this
case, AdventureNEXT - with actionable and tangible results.

“The experience exceeded my expectations thanks to the innovative way ATTA constantly mixes

everyone up, maximizing networking opportunities and connections between every sector.”
Anonymous Survey Respondent

ADVENTURE
0 #AdventureNEXT Final Report NE T
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“I now have an entire region to sell from first hand experience. I've
9 4 % already been talking about it a lot back here in the USA and at first

people are tentative but when | share my experience they are coming

. | back with interest of booking a trip there themselves.”
of the surveyed delegates will recommend the Balkans to |
their friends and clients. - Anonymous Survey Respondent

.
.
S ce

I ADVENTUR
#AdventureNEXT Final Report | INE> T
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| AdventureNEXT Impact |

Create regional Develop and
Connect with Discover best and global Promote your
Explore the industry leaders practices for business product, brand
Balkans from over 30 operations and partnerships and destination
countries leadership with peers and to industry
media decision makers

ADVENTURE
0 #AdventureNEXT Final Report NE T
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| AdventureNEXT Impact |

In addition to a vote of confidence from the United Nations World Tourism Organization
(UNWTO), which presented in front of all AdventureNEXT delegates, the Regional
Cooperation Council (RCC) has also recognized the event as important and held their bi-
annual Tourism Expert Group Meeting during AdventureNEXT.

ADVENTURE. .

T

’ ';A!..--ANS &Hfg'-u.m s
=%

Marjan Hribar, M.Sc. Dragana Djurica
Special Advisor to the UNWTO Secretary-General Senior Expert on Competitiveness at Regional
Cooperation Council

ADVENTURE
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| AdventureN

O

el

Close to 300 AdventureNEXT
delegates worked together to
improve the overall perception of
the region

O #AdventureNEXT

|

(oY
r:m,l

S

AdventureNEXT regional
delegates connected to 60+
leading international buyers and
journalists

|

ﬁ

“XT Impact |

The United States Agency for
International Development (USAID) and
the Swiss Agency for Development and
Cooperation continue to stimulate local
economic growth and small business
expansion through the development of
adventure travel.

of the surveyed delegates came away with a more

favorable perception of the Balkans as an

adventure travel destination after this year's

AdventureNEXT.

* Compared with 23% of delegates who came away with the same
perception of the Balkans as an adventure destination as they had prior to

AdventureNEXT

ADVENTURE

Final Report NE T
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| AdventureNEXT Impact |

Rallying around the AdventureNEXT conference theme, “Learn. Partner. Grow”,
attendees used the gathering as a platform for awareness building, discovery,
collaboration, business development, inspiration and long-range planning. The
agenda featured regional experts from Macedonia, Albania, Bulgaria, Bosnia and
Herzegovina, Montenegro and Serbia coupled with international experts from
Europe and North America.

ADVENTURE
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| AdventureN

Ground suppliers had the

| opportunity to learn from leading
adventure travel professionals and
be exposed to current trends in the
industry

Governmental and development
'institutions had the opportunity to
learn about the tremendous
opportunities for regional
economic impact, trans-border
partnerships, and adventure travel
as a force of good to preserve and
protect cultures and the
environment worldwide

#AdventureNEXT

O

Jopportunity to learn from the locals

“XT... Learning |

International buyers had the

and the experts about the most
special and exciting experiences
that the wider Balkans region has

to offer

Journalists had the opportunity to

| learn from the locals about the
hidden and most special places

around the Balkans region, all while
learning the latest trends, research

and global findings in the world of

‘adventure tourism to help inform

their travel writing and reporting

{
|

ADVENTURE

NED T

BALKANS
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| AdventureNEXT... Partnering |

Ground suppliers had the International buyers had the

| opportunity to find new partners | opportunity to find new partners
with international buyers as well | with ground suppliers as well as
as partners from the surrounding with other leading international
region industry representatives

Governmental and development
/institutions had the opportunity
to find new partnerships with
other governmental, media, and
private sector businesses and
‘organizations

Journalists had the opportunity
'to find new partners through the
advanced networking and
exchange of opportunities
amongst the participants

ADVENTURE
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| AdventureNEXT... Growing |

Ground suppllers had the opportunlty International buyers had the
to grow personally, as a business and as ‘opportunity to to grow their businesses
a destination in general by exploring a new region

Governmental and development - , I
\institutions had the opportunity to grow ‘Journalists had the opportunity to grow |
‘their understanding of a new era of q and expand their knowledge base and
responsible leisure tourism, specifically | understandmg of the region, as well as
how economic growth can be achieved to add depth to their writing
using the principles of adventure ’ W o
tourism

ADVENTURE
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11-12 May

Conference Days

M PRE Adventures
™ & Check In

10 May

Day of Adventure
& Opening Night
Gala

13-18 May
POST Adventures

More than 60 international operators and travel journalists representing 17 adventure traveler source markets
explored Macedonia, Albania, Bulgaria, Croatia, Greece, Kosovo and Montenegro on fourteen unique multi-day
itineraries as part of AdventureNEXT experience.

To kick off the actual conference days, 12 Macedonian adventure companies hosted more than 150
AdventureNEXT delegates who explored and sampled the progressive adventure tourism product throughout
the greater Ohrid area in 20 different one-day experiences.

ADVENTURE
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| AdventureNEXT Check-In |
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| Pre- And Post Adventures |

E{ A

“I am overwhelmed by the guides' broad knowledge and warm and
caring attitude. By doing rather than saying, they really made us feel
and understand the point of joining a local company and how much a
professional guide can enhance your overall experience. ”
Anonymous Survey Respondent

ADVENTURE
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| Day of Adventures |

\,\ ADVENTURE TRAVEL

' The Day of Adventure increased
i{ my knowledge of Macedonia

Agree

“This trip deserves international exposure and once it

Please rate your Day of Adventure:

* %k %k %k ¢

4 out of 5 surveyed delegates rated it Very Good!

[HE DAY
OF

has | am sure it will be copied elsewhere! It really has
all the ingredients, and more, for a perfect get-to-
know-the-locals-day. Our guide superbly guided us
through his home town, and in a very creative way.

DOa
15 - MounTAIN BIKING IN MARIOVO

\E X g/\_c,‘go\'"a

One of my best days in Macedonia! “
Anonymous Survey Respondent

“Wonderful guides - very knowledgeable. The idea of this DOA is simply wonderful - to learn something about history and
customs through entertaining experience.”
Anonymous Survey Respondent

#MacedoniaTimeless
ADVENTURE
0 #AdventureNEXT Final Report { ™NE> T
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[ Old World, New Adventures - Opening Night Gala ]

At the foot of the Galichica Mountain, where the waters of the river Crn Drim start their journey to Ohrid

Lake, Macedonia welcomed adventurers, delegates, journalists and other distinguished guests for the
festive opening night of AdventureNEXT Balkans.

Traditional recipes, made from organic ingredients grown and bred in the country’s green fields and
mountain farms, brought the delegates to a place at the same time comforting, familiar, unknown yet
exciting. Local wines and rakija were offered, along with traditional and contemporary music, which lad
everyone to a time and place that one may have heard of, but found it hard to believe still exists.

ADVENTURE

o #AdventureNEXT Final Report NE T
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[ Old World, New Adventures - Opening Night Gala ]

Two boats carried the AdventureNEXT delegates to the
Opening Night Gala at Ostrovo Restaurant through the
beautiful Ohrid lake.

En route, the boats paused briefly at the Bay of Bones for
half of the regional delegates from one boat to switch to
the other in order to meet, mix and network with the

international tour operators and journalists on the other
boat.

-

Liked the Opening Night Gala organized by
the Agency for Promotion and Support of Tourism in
Macedonia

ADVENTURE

#AdventureNEXT Final Report | INE> T
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[ Old World, New Adventures - Opening Night Gala ]

Selected images from the Opening Night Gala

N ‘ ADVENTURE
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| AdventureNEXT Conference ]

Over ?5% of the delegates were satlsfled with the offered
content.

ADVENTURE
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AdventureNEXT Speakers

| Speakers from the Balkans region and around the world came together to share therr experiences, stories and inspirations...

- ” »
_ & ,;

ADVENTURE
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"AdventureNEXT will turn out to be one of those defining moments when we put outdoor adventure in the Balkans
on the world tourism map,” said Thierry Joubert, Via Dinarica Alliance member. “Not only did many international
buyers visit the region, but most importantly they were hosted by a great group of regional outdoor adventure

|II

suppliers. We now have a solid base to take outdoor adventure to the next level.

THIERRY JOUBERT
Green Visions

ADVENTURE
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| Marketplace |

“I signed up late for Balkans Next so and as a result meetings were set up for me -- and they did a great job matching me with the
appropriate meetings. All of them were a good fit and the experience was useful and fun.”

Anonymous Survey Respondent
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| Marketplace |

The Marketplace brought adventure travel product suppliers, buyers, and media together and provided a
dynamic atmosphere for introductions, learning of new opportunities and engagement in product
development discussions. It was an important, business-focused component of AdventureNEXT.

439

Pre-Scheduled
Meetings

o1 43

Regional & International

Suppliers Buyers
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| Marketplace |

O8% of the surveyed delegates '

liked their overall experience with
appointments during Marketplace

99 % of the surveyed delegates find the

available networking time enough for
building potential business relationship

————N
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“This was a great experience for me on many levels. It was wonderful to reconnect with colleagues, as well as to meet local tour operators. | had the
opportunity to participate in the Western Balkans FAM trip two years ago, and was very impressed during the 2016 program to see how far local tour
operators had progressed in both their offerings and the way they tell their stories. The post tour adventure in Croatia was very well organized, and gave
me the jumpstart | was looking for in terms of developing an itinerary in that beautiful and interesting country. AdventureNext Balkans 2016 was an
excellent experience.”

DEBORAH LEWIS
Bredeson Outdoor Adventures

‘ ADVENTURE
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Adventures in Good Company (US)
Allibert (FR)

ASI Wirklich Reisen/ Alpinschule
Innsbruck (AUS)

Austin Adventures (US)
Aventyrsresor AB (SWE)

Baumeler (CH)

BikeHike Adventures (CAN)
BikeTours (US)

Bredeson Outdoor Adventures (US)
Butterfield and Robinson (CAN)
Ciclismo Classico - Buyer (US)
Culture Explorers (US)

Cyclomundo (FR)

Dana Johnson-Open Leaf Excursions
LLC (US)

Evergreen Escapes International (US)
Exodus Travel (UK)

Experience Plus! (US/ Italy)
Faralong.com (EST)

Go Barefoot Travel (UK)
Greenloons (US)

HF Holidays (UK)

KE Adventures (UK)

O

#AdventureNEXT

| Buyers Investigating the

Balkans |

Lost World Adventures (US)
Melanie Tucker-Rare Finds Travel
(US)

Nature Travel Specialists (US)
Quivertree Family Expeditions (CAN)
Rahhalah Explorers (UAE)

REI (US)

ROW Adventures (US)

Saddle Skedaddle Cycling Holidays
(UK)

SNP (NED)

Spiceroads (THA)

Summer Feet Cycling (US)

Susana Conde - Agrotravel Turismo
Responsable (SP)

The Clymb (US)

Travel Leaders - Industry Partner/
Consortium (US)

Tripsite.com (US)

TSC World Travel Leaders (US)
Wild Frontiers (UK)

WomanTours (US)

Women's Own Adventure (US)

“I'met 3 potentially good partners,
all of whom I'm already in touch
with. Mountain biking on the DOA
was nice.”

Anonymous Survey Respondent
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"; ”Attendmg the AdventureNEXT Balkan57201 6 was worth of my time and eﬁort because of the
unique possibility to share experiences, present the Balkans as a unique adventure travel

' destination and at the same time learn a lot about various aspects of adventure tourism.”
I /nonymous Survey Respondent

‘ ADVENTURE
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| Regional Suppliers |

What was your best experience during
AdventureNEXT 2016 Balkans?
“Reconnecting with Balkan suppliers | had
met at the world summit in Ireland and
continuing conversations and building
relationships for future.”

ANONYMOUS SURVEY RESPONDENT ’ ,

| 3etravel Itd (MNE)

1 &adventure - Croatia (CRO)
A.C.E. Adventure (SRB)

Adriatic Kayak Tours/ Jadranske
Kajak Ture (CRO)

Adventure & Fun Albania (ALB)
Agency for Promotion and Support
of Tourism of the Republic of
Macedonia (MAK)

Albania Rafting Group (ALB)
Balkan Outdoor Experience +
Airtour (KOS)

Balojani DMC (MK)

Black Mountain Ltd (MNE)
Bohemia Ltd (BG)

0 #AdventureNEXT

Bulgaria Personalized (BG)
Catun (KOS)

DMC VIS POJ (MAK)
Dubrovnik Viator (CRO)

Elite Travel Croatia (CRO)

Elite Travel DMC - Lufthansa City
Center (ALB)

Enjoy Balkans (MAK)

Fibula (MAK)

Fiore Tours & Adventure (CRO)
GoBalkans Travel Ltd. (MAK)
GoMacedonia -Namiko (MAK)
GoodPlace, d.o.o. (SLO)

Green Visions Ecotours (BIH)

Horse Club Bistra - Galicnik (MAK)

Huck Finn Adventure Travel
Dubrovnik (CRO)

Kompas Skopje (MAK)
Kosovo Holidays DMC (KOS)
Macedonia Experience (MAK)
Macedonia Travel (MAK)
Meridien Ten Croatia (CRO)

Final Report

Natural Croatia Adventure Travel
(CRO)

Odysseia - in Travel (BG)
Outdoor Albania (ALB)

Penguin Travel (BG)

Personality Journeys Greece (GR)
Plateau Cycling (BG)

Rams Explorer (MNE)

SAVANA Tourist Enterprises (MAK)
Simonium Travel (MAK)

Slotrips, Slovenia (SLO)

Sondor Travel (ALB)

Time for Macedonia (MAK)

TM Adventure (CRO)

Trails Beyond (GR)

Trekking Hellas (GR)

Visit Macedonia (MAK)

Visit Meteora (GR)

VMD Adventure Travel (CRO)
Wild Serbia (SR)

Zbulo! - Discover Albania (ALB)

ADVENTURE
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| MediaMeetUp |

The MediaMeetUp offered an important discussion
panel on how to best present your business in
order to capture the attention of the media, how to
make your destination or tours stand out, as well as
what stories or topics should be key in your
marketing messages and media pitches. The
second half of the session offered roundtable
discussion opportunities between the tour
operators and the attending 20+ international
media.

-

Rated as a Very Good AdventureNEXT Session

ADVENTURE
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| : "Congratulations on a terrific AdventureNEXT. It's such a genius idea, to focus on a region, and it was obvious there that
many relationships were being built, connections made, and ideas developed. No doubt, it will impact and generate so
much in the way of responsible tourism in years to come. | am sure it was a massive amount of work, so well done to

yourselves and all the team.”

LYN HUGHES
Wanderlust

S
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| AdventureN

Angela Saurine

Escape, The Daily Telegraph, Best Weekend,

Woman's Day, The Weekend Australian
magazine, Voyeur, Mindfood, Get Lost,
Luxury Travel

Avery Stonich

National Geographic Travel, National
Geographic Adventure, Elevation Outdoors,
RootsRated, Outdoor Industry Association

Bernard Frantz
i-trekkings.net

Brana Vladisavljevic
Lonely Planet

Bridget Nurre Jennions
Paste Magazine

Bryen Dunn
Huffington Post

Dave Seminara
NY Times, BBC Travel

O #AdventureNEXT

Florian Sanktjohanser

Geo Special, Suddeutsche Zeitung, Die
Zeit, Die Welt, Outdoor Magazin,
Bergsteiger, Tauchen, Spiegel Online

Francisco Javier Gonzalez
Oxigeno magazine

Gary Arndt

Everything-Everywhere

Hendrik Morkel
Hiking in Finland

Jackie Laulainen

Traveling Jackie, The Budget-Minded
Traveler

Jordan Campbell

Freelance, Marmot Ambassador

Final Report
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-XT Journalists |

NATIONAL
GEOGRAPHIC

100

Places That Will

Change

AdventureNEXT List of journalists continues on the next page
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Kicki Lind
Nanog

Kristen Gill

BBC’s The World, Public Radio International,

PRI, NPR, The Seattle Times,
AdventureTravelNews, MSN Travel, Travel
Weekly, CBS’s PeterGreenberg.com, The
Seattle Globalist, The Monarch Review,
Silkwinds Magazine, National Geographic,
Preserving Cultures

Larissa Olenicoff
The Blonde Gypsy

Lyn Hughes

Wanderlust

Margo Pfeiff

San Francisco Chronicle. Los Angeles Times,

Globe & Mail (Canada), Explore magazine
(Canada)

, \ ADVENTURE TRAVEL
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Michaela Trimble
AFAR, VICE, Jetsetter, Gear Patrol

Simon Schoepf

Red Bull Media House, Bergwelten Magazine,
bergwelten.com

Tim Neville
NY Times, BBC Travel

Tracey Croke

Sidetracked Magazine (UK) Adventure Travel
Magazine (UK) Telegraph (UK) News.com.au
(Australia) Australian Mountain Bike,
Travel.Play.Live (Australia), Wild Magazine
(Australia), Thai Airways Inflight Magazine
Mountain Bike For Her (Canada)

Yvonne Gordon

The Irish Independent, The Sunday Times
(Ireland), The Guardian, The Boston
Globe, AFAR.com, Greentraveller.co.uk,
FoodRepublic.com, The San Francisco
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| “AdventureNEXT, as every ATTA event has been once again a precious experience during which I've had the

opportunity to know not only a new and interesting place of this planet, but also met with many media and tour
operator peers. The truth is that as an adventure travel journalist the ATTA events are extremely productive and

fun!”

=== FRANCISCO JAVIER GONZALEZ o - :
Revista Oxygeno
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nternational Media Results |

Within just 8 weeks of the 2016 AdventureNEXT Balkans conference, the event attracted global attention
through web and print articles generated from the international journalists who joined the event

e | v Ehe New {Jork Eimes > h‘ﬁi@mﬁ ...‘ YO\\/C\\ JO\L\!—\C

Seven Places in
Europe We Ca_ll Home Adventure Travel Takes the Balkans - VIDEO
My NS

By THIC NEW YORK TIMES  MAY 12, 200

From Madrid to Istanbul, our contributors reveal the hidden delights of -
their European homes: jewel-box gardens, neighborhood cafes, secret

Exploring Bulgaria's backcountry

- A City That Never Forgets -

Want 1o teghs »

nlgb

o ey S~ e with me

s this November?

(e L R, whldh s 4k s Gl e e naney e Chiek fof Ditails

R e Jackie Laulainen, Traveling Jackie

Alex Crevar, New York Times
Brana Vladisavljevic, Lonely Planet : :
] Y A sampling of the early media results
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https://www.lonelyplanet.com/bulgaria/travel-tips-and-articles/exploring-bulgarias-backcountry
http://www.travelingjackie.com/adventure-travel-heads-balkans/
http://www.nytimes.com/interactive/2016/05/12/travel/seven-places-europe.html?_r=0
http://www.nytimes.com/interactive/2016/05/12/travel/seven-places-europe.html?_r=0
https://www.lonelyplanet.com/bulgaria/travel-tips-and-articles/exploring-bulgarias-backcountry
http://www.travelingjackie.com/adventure-travel-heads-balkans/

UNESCO World Heritage Site #309: Mehmed PaSa
Sokolovi¢ Bridge in Visegrad

i O B

-

Gary Arndt, Everything Everywhere

A sampling of the early media results

O
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nternational Media Results |

Macedonia Bound for *AdventureNoxt" - -
What's in store?

‘o@geoe

e

N 00000060

/2,

Tracey Croke, www.traceycroke.com blog
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MNIABC Rado TV Sk

Nows Spo

XN1702 ABC Sydney .

Digital Schedule Frequencies Frequency finder

Evenings with Christine Anu
7:00pm-10:00pm (On Digital Radio)

The award-winning Australian travel
writer Angela Saurine gave a 20+
minute interview sharing her
exceptional experiences in Ohrid and
Macedonia in the evening show of
ABC radio in Australia on 31 May
2016.

The audio recording was available for
a week after the interview took place.

ADVENTURE

NED T

BALKANS


http://www.abc.net.au/sydney/programs/702_evenings/
http://angelasaurine.com/index.html
http://www.abc.net.au/sydney/programs/702_evenings/
http://www.traceycroke.com/adventure-next/
http://everything-everywhere.com/2016/05/13/unesco-world-heritage-site-309-mehmed-pasa-sokolovi-bridge-visegrad/
http://www.traceycroke.com/adventure-next/
http://everything-everywhere.com/2016/05/13/unesco-world-heritage-site-309-mehmed-pasa-sokolovi-bridge-visegrad/
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| Local Media Coverage |

More than 140 Macedonian- and Albanian-language stories in television, print and digital media in
Macedonia were delivered between May 4 and May 14, 2016 - this in addition to more media
coverage about AdventureNEXT since its announcement - at the beginning of 2015

.
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Media Coverage |
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http://www.inovativnost.mk/?p=13791
http://www.telegraf.mk/aktuelno/makedonija/ns-newsarticle-ohrid-prva-regionalna-konferencija-za-aktiven-turizam-vo-evropa.nspx
http://vecer.mk/ekonomija/aktivniot-turizam-predizvik-za-makedonija-i-zemjite-od-balkanot
http://www.inovativnost.mk/?p=13791
http://www.telegraf.mk/aktuelno/makedonija/ns-newsarticle-ohrid-prva-regionalna-konferencija-za-aktiven-turizam-vo-evropa.nspx
http://vecer.mk/ekonomija/aktivniot-turizam-predizvik-za-makedonija-i-zemjite-od-balkanot
http://www.mia.mk/en/Inside/RenderSingleNews/76/132995699
http://www.mia.mk/en/Inside/RenderSingleNews/76/132995699

| Local Media Coverage |
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A sampling of the local media coverage
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| Regional Media Coverage |
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~ Albanian represents Balkans at
AdventureNext Balkans conference
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Tirana Times

#AdventureNEXT
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http://news.gtp.gr/2016/07/08/new-visit-meteora-promo-video/
http://news.gtp.gr/2016/07/08/new-visit-meteora-promo-video/
http://www.tiranatimes.com/?p=127495
http://www.tiranaobserver.al/blerina-ago-bashkon-ballkanin-ne-turizem/
http://www.tiranaobserver.al/blerina-ago-bashkon-ballkanin-ne-turizem/
http://www.tiranatimes.com/?p=127495

| Social Media Coverage |

AdventureNEXT and the Balkans reached hundreds of thousands of
social media followers using different social media channels and tools

Great reviews from #AdventureNEXT
delegates - have you explored the #Balkans

Adventure Travel Trade Association added 13 new photos Adventure Travel Trade Association
vith Shannon Stowell and 10 others . N

. . . . . . live th ic of ATTA's first- wAdventureNEXT in the #Balkans.
Tourism development in the Balikans, catering to a millennial generation, Relive the magic of A s fint-EVER A iy " 10 SOnk

and travel's abllity to change the world - alll of these topics and more were With each desﬁn?tbn reqosemod and over 300 de!egates in attendance, yet? FLnisisadventure
discussed throughout the 2nd day of ¥AdventureNEXT. the event was a lufe‘changmg success for everyone involved. A huge
#thisisadventure #macedoniatimeless Macedonia Timeless thf“lnks to Macedonia Timeiess and all of ou'r pa.rtners who helped to make ' " Go Barefoot Travel o 1h foot\Way
- , this event possible. We couldn't have done it without you! tiryurl.comiShmnpg Balkans awaits your next travel
- #MacedoniaTimeless # ThisisAdventure adventure story! ¥AdvertureNEXT #Bakans ¥Macedonia
e : https://www.youtube.com/watch?v=-hs JbILPWSE&feature=youtu.be #ravel

AdventureNEXT Balkans 2016

During the Adventure Travel Trace Association’s first-
over AdventureNEXT event, our team of storytellers
were hard at work filming and edting behind the sce...

NEIT

o nAlKANS &va‘g:gsc&

‘ — ,f ".’f: :";‘*’:'-’ ol
B A

Sl Folowing
City of Peja, Kos...

2129 likes

everythingeverywhere Big road trip today
taking me through four countries: Kosovo,
Montenegro, Serbia, and Bosnia &
Herzegovina.

This was my view during a UNESCO stop in
Peja, Kosovo.,

dkpattanayak Brilliant

abhay_dawar Road trip | will also do that
some day = = somewhere capturing
moments @everythingeverywhere

A sampling of the Social Media coverage
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ol DI
‘ Mpecna Wow - the Via Dinarica walking trail through #AdventureNEXT reminds me of this..."It
the Balkans looks epic! Have added to always seems impossible until its done."
| 2.366 likes 10w bucket list: https/imeo.com/140947966 Great job #atta @ATTADoyle @attastowell
#astw #adventurenext #ThislsAdventure

©  everythingeverywhere Boats on the shore
of Lake Prespa, Macedonia. Today we went
out to explore the island of Golem Grad,
which s almost at the point where
Macedonia, Greece, and Albania meet.

=3 Angela Saurine
. . Tracey Croke
E nfluence:59 Followers: 4,027 ﬁ Influence: 53 Followers: 7,404

verythingEverywhere # NEXT )
#Evarythingt a0 fagventreNe Award-winning Australian travel & lifestyle

#lohone Writer. Journalist. Photographer. Roughty-

pandelishatr mum is from there. ** writer. Passionate about food, skiing, islands, ‘

o . . toughty traveller. Bike explorer. Views belong to
nature._pictures._ Nice pic! expedition cruising, eco-tourism, indigenous . . _
workingwayfarers Geverythingeverywhere tourism & human 7Qh'.S my lmag m:ry mnenas.

Followers

O\ UNWTO The official twitter page of the World Tourism Organization (#UNWTO), the @UN 41.321
**** @UNWTO agency responsible for the promotion of sustainable tourism. Also at @... !

May 24th at 1:08pm AdventureNEXT Balkans in Macedonia Inspires Regional Responsible Tourism
Development with @glpfilms @UNWTO @USAID htips/A.co...

Followers

u Jukka Heinovirta A photographer on a mission to find beauty in everyday life. #travel #photography 11.369
@k009034 ’
T

May 9th at229pm by angelasaurine: A walk in the woods. Hiking in Pelister National Park in
Macedonia on AdventureNEXT pre-tour https...

A sampling of the Social Media coverage
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| Social Media Coverage |

.Kmvoﬂotdmouc~

Kosovo Holidays is participating at the + Ady NEXT conderancs in
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Angela Saurine < g ‘
Nature does not beleng to a particular country in the Balkans - bears &
brcgeknieg S oo wolves don't have passports, Kamelia Georgieva telis ¥AdventureNEXT

everythingeverywh Eollow
Ea L= BL e

45 s
DOAgeRneg Day 1 of Fphotoadayreay 2,228 likes
Back home foom 3 whrtwing Coupie weeks
of oxplorng Mo fRroahialinglakant fwish
a quick Swins tiog] and alkksacly croaming
of where 20 QO Neat FASvermureNEXT

DAOgeRreg FUavel TUaveQa

FuanOeriunt Magvenwrner Fagvertore

everythingeverywhere My view today
driving through northern Montenegro, i Is
an Incredibly stunning country. #IPhone
FEverythingEverywhere

goldenbeard69 Wnat a view!
lizwarkentin So high up!

FU OGN 4Py Tty sved 751 agady

FOPOVOGr aphy T v RO
2 PPONCOATR Odry SOOI ¢

M50 F gt aved FDess DO ey

msendiessadventure Love Monenegro
And Durmitor especially has some
incredible scenery

rockmyjourney Nice!
hieyDuey | sugdest Washingeon, D.C
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| Storytelling |

An ATTA-selected storytelling team of internationally recognized photographers, videographers
and writers captured the adventures, the connections, and the spirit of AdventureNEXT. Explore the
links below and enjoy the AdventureNEXT story visually, through photos and videos.

&b AdventureTravelNews
FORAMLD Y Tel AOVANTUML TRAL TEALR AMSOOMTON

Homepage » ATTA News » AgventureNEXT Balians in Macedoni inapires Regony Responstie Tourism Develogment
AdventureNEXT Balkans in
Macedonia Inspires Regional
Responsible Tourism Development
May 17, 20%
LATEST PROM
™l ATTA
WYY CAM VAR Y
—pey

AR

N MAsE
i ATTAS AdventureNEXT team of storytediers was hard ot work fiming ond editing
behind the scenes 10 roduCe 0 video 10 show during the closing plenavy session in

- Ohvridl, Mocedonic on May 12th, 2016,
E Seattie, WA - In Ohrid, Macedonia, st weok nearly 300 representatives from more
G+ than 30 destinations worldwide - inciuding 12 destinations throughout scutheastern

' Ewrope — gathered for AoventureNEXT Balkans, a fest-of-8s kind greater Balkan

P Peninsula tourism conference where sttendees expiored and pursued new courses of
n n action %0 stimulato short: and long-torm responsidio tourism dovolopment.

O #AdventureNEXT

Click here to access
#AdventureNEXT Videos

= — S S

" Click here to access the
#AdventureNEXT Photos*

* Photo/ video credit when using AdventureNEXT photos and videos
required. Please, use © ATTA / [photographer/ videographer] - their
names are listed in the title of each photo or at the end of each
video. Storytelling team names are:

Lukasz Warzecha

Rupert Shanks
Evan Swineherd
Fredrik Bye

ADVENTURE

NED T
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http://atta.photoshelter.com/gallery/AdventureNEXT-Balkans-2016/G0000URK.aMwkC5E/C0000bsLNAboNKI0
https://www.youtube.com/watch?v=cNkAHPmvjXw&list=PLM8bF6fy45lBbhbvQKJtNzAqEWzYmoySu
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~uture Leaders Program |

) The ATTA developed a mentorship program for AdventureNEXT.

) Four students from the American University in Bulgaria were given
the unique opportunity to be part of the conference and learn about
the adventure travel industry by playing an active role in the event.

> Special mentorship sessions were developed for the students with
key media and tour operator representatives from around the globe.

What are your top 3 highlights from the AdventureNEXT

AdventureNEXT Future Leaders surveyed participants Future Leaders Program?

who will recommend the ATTA Future Leaders Program:
" 1.Follow your passion and do not be afraid to explore.
@ 2.There is a thrilling world around.

3.You never know where you will find a gem of your life journey.”

; "There are many opportunities on the Balkans that have yet to be discovered. Also,
people from the industry are very open and eager to share their experience and
help young people not make the same mistakes. Adventure travel as an industry

- seems like an extremely positive sphere to not only work in but also live."

" Anonymous Survey Respondent

ADVENTURE
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| AdventureN
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\”‘7}?' TRADE AS

-XT Partners |

Our sponsor partners’ involvement has been key to the success of AdventureNEXT. A clear return on investment
is important and, for that reason, we match our partners with the opportunities that we think will best showcase

their destination or brand.

Sponsors utilized AdventureNEXT for product sampling, extensive networking and lead generation as well as
brand building and promotions, while other sponsors dedicated support to initiatives or events.

Va

e @ i "M Municipality

MACEDONIA AIRLINES | o ALl of Ohrid

T‘ M ELE SS A STAR ALLIANCE MEMBER ¥, » europeans v

- \ ‘

ﬂ‘ ™~ }"’\3 4
=T Mme BUlaAR)
fdlogife  Meteora  bulaira

’/ ', R Goniestravon saoe
s

USAID

FROM THE AMERICAN PEOPLE

State Secretariat for
Economic Affairs SECO

Swiss Agency for Development
and Cooperation SDC

#AdventureNEXT
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| AdventureNEXT Partners |

...gained awareness of their destination/
product in front of key industry
influencers and media

... increased credibility within the
adventure travel industry

... are valued as adventure travel industry i
champions

... achieved intimate networking support,
facilitated by the ATTA

B Visit the country of

el he young
T europeans

ADVENTURE
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| Host Destination —XPOSUre |

— - Advestare ¥ ineiNws —r——
' Before, during and after AdventureNEXT, Macedonia | g . W Adveature raveiious

. as the host destination of AdventureNEXT Balkans ATTA Helps Propare the Balkans for m"mu - e er—
| 2016 was exposed to ATTA's readership in the Bring Innovation and Creativity to

! Southeast Europe
A e
| globalwww.AdventureTrave Plew.com through sz (MR MEXICO  aichonge
about ten articles, each circulated to over 23,000 e v e s e\ e
MACTYONIA

TIMelesS

tourism professionals. ‘
The AdventureNEXT Bulletin is a communication
tool, specifically developed for Southeastern Europe T
to promote the AdventureNEXT Balkans event and ————
Macedonia received solid exposure through it as
well.
The Macedonian logo as an ATTA partner has been
exposed across a broad array of channels from
emails, press, website and event marketing in

addition to social media exposure through

. . . ; TURKISH
. . G5 i : AIRLINES
Facebook, Twitter, Instagram and LinkedIn among 5 o O LR :  ADVENTURE L
— el = L} o -'\ R L g CH0, VACOONA . -~
 Ffye Ul D BALKANS 575 i A

rdie  meteora

@®

N \
Bulaarta

AdventureConnect - ITB Berlin 2016
Adventure Travel World Summit - Chile 2015 A sampling of host destination’s exposure through the ATTA
ADVENTURE

O #AdventureNEXT Final Report NE T
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| Host Destination Exposure |

. Partner branding prior to and during
. AdventureNEXT included:

Press releases and articles in AdventureTravelNews
AdventureNEXT included in mentions from ATTA
and ATTA staff, as well as industry events (including
ATWS, WTM, ITB, etc.)

Promotional and dedicated emails sent to up to
23,000+ industry professionals

Events’ specific newsletter - AdventureNEXT Bulletin

MACEDONIA
TIMeLESS

98%

P———
of the surveyed AdventureNEXT delegates
whose expectations of the Balkans as an
adventure destination were met or exceeded.

Ongoing social media exposure
AdventureNEXT landing page
AdventureNEXT online agenda and event app
Gear giveaways & welcome gift bag

Event exposure via hosted meals, banners, on-
screen visuals, and logo exposure

Mentions from the stage during the event

B
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| AdventureNEXT.

This is what delegates shared:

“The Balkans has it all! Wild nature, interesting history, colourful
and diverse culture, delicious food, and PEOPLE who are open
to visitors and willing to share. It is a mystery that it is still so
unknown. But that fact makes it even more interesting!”

“It has all the ingredients - but suffers lack of
awareness outside the region of what it has to

offer.”
Vi e . . 4 A
Macedonia is an amazing travel destination

with so much potential. Fantastic scenery and
the real European experiences for a fraction
of the price of western Europe.”

“Simply extraordinary landscapes,
mountains, rivers, lakes, different cultures,
attractions, UNESCO Heritage, all that on
very tiny territory, a large peninsula
surrounded by four seas, unusually
hospitable people.”

A ADVENTURE
LJ  #AdventureNEXT Final Report | INE> T



| AdventureNEXT . ]

Most frequent description of the
Macedonian adventure experience:

“Cuisine and slow pace of life.”
"Food. Intertwined culture and nature.”

“Diversity in cultures, landscapes, etc..
'‘Adventure’ feel stronger than anywhere
else in Europe. ”

“Hiking in two different national parks
and a 'time travel' expedition.”

“Hospitality of Macedonian people;
Gastronomy.”

“The spirit of the people. The rich and
diverse culture in such a small
territory.”

ADVENTURE
o #AdventureNEXT Final Report NE T
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| AdventureNEXT. . |

100%
o of the sur :
o eved AdventureNEXT Destinatio‘:legzzvie’egates thedthe
of the Survrr?ade 10 or more new contacts — e
delegates =
as part of the event

Percentage of surveyed people who rated the
ATTA/Official Pre AdventureNEXT communication
and checklist emails as very good:

&
100%
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| AdventureNEXT Report Photo Credit |

Throughout this report, photos used have been provided by the AdventureNEXT Balkans Storytelling team:
Evan Swinehart
Fredrik Bye
Lukasz Warzecha
Rupert Shanks

as well as ATTA staff and USAID Macedonia/A. Dimitrov.
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ATTA Europe Contacts

Chris Doyle Gergana Nikolova
ATTA Development Lead - Europe/
AdventureNEXT Operations Director

gergana@adventuretravel.biz

Executive Director, Europe
cdoyle@adventuretravel.biz
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