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The only UNWTO-backed adventure tourism training for governments,
associations and individual companies seeking to deliver the best
adventure travel experiences in a safe and sustainable practice. Learn...

 What recent changes in the adventure industry mean for your business
and destination

« How to improve the quality and safety of your adventure travel
experiences

« How to assess your resources and construct distinctive adventure
travel experiences

« How to manage adventure tourism business risk

 How to create the best online and offline marketing strategies for
adventure businesses

« How to bring public and private partners together to foster a thriving
market

 And much more.... Online and in-destination options available

AdventureEDU Webinar: Getting Mobile-Friendly with Google



ADVENTURE 7= Rz,
PRESENTER

My Background

 Founder & President Liquid Spark

- Well-Rounded and Tested Business w@ﬁ{wﬁrﬁ@&% A,
Gal: 25+ years experience in marketing ‘UFF”NETH'NKERS%“%\:&

business, retail, finance & operations -, 4 . o = (EET MML'!’G Q:
Wall St. to Main St. g;%;g%?mrgg&“\%eﬁ\lg%:;g
%<1 o AL, ™\, v,_‘fb""‘
* Insider Adventure Industry Experience: §°§a¢m ﬁ“&{ Wiz
A=) 2 thoughtful \\\‘Q e :

» » [4°] % o
guide, program manager, instructor, Q”ésg t‘g%

marketer & VP. \a;\ g &
= O A NN NI T
- Advanced Practitioner of SEO because E‘E%@i\f%%\gg‘ *\5
it is essential to marketing success! (& %g@fﬁ%?\%ﬁ%ﬁg\
: : : Fealtip, % 5B o2 g
it’s fascinating) 2F \ﬁgc@ﬁﬁ
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What is mobile search?

hing for your

services on their mobile device - the smartphone.

AdventureEDU Preview Webinar
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Google’s Mobile Search Algorithm

*February 26, 2015: Google announced its intention to use
of “mobile-friendliness” as a ranking signal, effective April
21, 2015.

*April 21, 2015: Google rolled out the new algorithm, that
prioritized mobile-friendly sites over non-mobile sites, in
MOBILE search only. (does not affect desktop)

*Mobile searches in ALL languages are affected

*Google’s Goal: To help users on mobile devices quickly &
easily find relevant, high quality search results that are
optimized for their device.

AdventureEDU Preview Webinar
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What Does This Mean For
Your Adventure Site?

* Mobile-friendly websites move to top of search results
* Not mobile-friendly?

« Site drops in ranking results
 Disappear over time
 What are your competitors doing?

« What we see:

Percentage of US adventure company traffic via
mobile devices: 35%-60% per month

Do you know where to find your traffic mix by device?

AdventureEDU Preview Webinar
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Quick Tip:

How to Find Your Mobile
Device Traffic on Google
Analytics

imy Audience

Overview

Active Users BETA
Cohort Analysis BETA
» Demographics

» Interests

» Geo

» Behavior

» Technology

Mobile
Overview

Devices

» Custom

» Benchmarking

Users Flow

'200//.’\

Jul 8

Primary Dimension: Device Category

Secondary dimension ~

Device Category
1. desktop
O 2. mobile
1 3. tablet
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Google’s Mobile-friendly Tag

*Google’s definition: A page is eligible

for the “mobile-friendly” label if it meets ** Verzon = 12:25PM U 3 74% WD
the following criteria: & wildwaterrafting ¢
*Avoids software that is not common on ) )
mobile devices, like Flash %e 2 wildwaterrafting n
‘Uses text that is readable without Web  Man
zooming aammn

*Sizes content to the screen so users
don't have to scroll horizontally or zoom W"dwater LTD.

*Places links far enough apart so that ing.comv |
the correct one can be easily tapped Wildwater Rafting &
Tours 29658

Callg66.319.8870; Email
reservations@wildwaterrafting.com,




AdventureEDU Preview Webinar

ADVENTURE -

(i A
\J @,"

Google on Responsive Web Design

What is Responsive web design? (RWD)

Uses the same URL and same code whether the user is on a
desktop computer, tablet, or mobile phone

*Only the display adjusts or “responds” according to the screen
size (things move around!)

*Google is on record as saying it recommends RWD over other
mobile sites because it is a better user experience

*Note: you can have a responsive web site and still not show up
fully for Google — we will learn how to check this today.
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Step 1. Test If Your Site Is Mobile-Friendly

Use the Google Webmaster Tools “Mobile-Friendly Test”

« Go to https:/Iwww.qoogle.com/webmasters/tools/mobile-friendly/,
and enter your URL.

 You don't have to be logged into a webmaster tools account.

{ Google Developers

Mobile Guide Get Started  Documentation ¥ Mobile-Friendly Test

Mobile-Friendly Test s+

Enter a web page URL

This test will analyze a URL and report if the page has a mobile-friendly design.

AdventureEDU Preview Webinar

Learn more about the mobile-friendly criteria and how it may affect Google's search results by reading our blog post.
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Example Mobile-Friendly Test Results

Mobile-Friendly Test s

http://wilderness-voyageurs.com/

L http:/ /wildwaterrafting.com/|

Not mobile-friendly
Awesome! This page is mobile-friendly.

Page appears not mobile-friendly How Googlebot sees this page

How Googlebot sees this page This page uses one rasource which is blocked by

X Text too small to read
This page uses one doe s by robots.txt. The results and screenshot may be incorrect.

robots.txt. The results and screenshot may be incorrect. Does this screenshot look incorrect? Learn how to let

X Links too close together i i
Googlebot view the page correctly.
Does this screenshot look incorrect? Leamn how 1o let

Googlebot view the page correctly. X Mobile viewport not set

» Show resources

» Show resources

X Content wider than screen

This page may appear not mobile-friendly because the
robots.txt file may block Googlebot from loading some
of the page’s resources. Learn how to unblock
resources for Googlebot.

If you've made sure Googlebot is not blocked, you can
\\\ see Pagespeed Insights for more detalls on detected

Issues, Learn more about the differences between the

WILDWATER wo tests

Call

Email

ADVENTURE MENU v

Famdus LOVE Sver Tane
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Step 2. Take the Mobile Usability Test

 Log into your site’s
google analytics

account Google
Webmaster Tools W wildwaterrafting.com -
« Open up a 2" tab for

§ h tt S : / / ::: ;Z::Z’: © No mobile usability errors detected. Be sure to check all site variants.
._6 WWW-googIe-coml » Search Appearance @
GJ ~ Search Traffic
= webmasters/tools/
; z Links to Your Site
.GSJ e Clickon “Add a esieyrd
S property” > add your [
S website URL el
D » Crawl
= - Verify your website
= admin/ownership
o
>
©
<
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Mobile Usability Results Identified

« You will get a detailed """ "

list of every issue on
every page.

« Many issues will
simply be repeated
on every page
because of how your
site is set up.

Site Dashboard
Site Messages (1)

Search Appearance (i )

Search Traffic
Search Queries
Links to Your Site
Internal Links
Manual Actions
International Targeting
Mobile Usability
Google Index

Crawl

Security Issues

Other Resources

Mobile Usability

Fix mobile usability issues affecting your site. Learn more.

Status: 3/17/15
m1 ,090 Pages with errors

1,200

-

900
12/23/14
= Pages with errors: 1,081

Usability error

1 Viewport not configured

2 Small font size

3 Touch elements too close

4 Content not sized to viewport
5 Flash usage

21s
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Step 3: Next Click on Crawl > Fetch &

Goo gle
Webmaster Tools

Site Dashboard
Site Messages

» Search Appearance ©
» Search Traffic
» Google Index

v Crawl
Crawl| Errors
Craw! Stats
Fetch as Google

Render as Google

+Lig

W wildwaterrafting.com ~

Fetch as Google

See how Google renders pages from your website. Learn more

http:/iwildwaterrafting.com/

Leave URL diank 10 feich the homepage. Reguests may take 3 few minutes 10 process

Desktop v m FETCH AND RENDER

Click a row to view the details of a fetch attempt Show 25 re

Path Googlebot type Render requosted Status
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You should see
exactly what you see
on your own desktop
version of your
website.

Site Dashboard

Site Mossages

Fetch as Google

2 hetp:/Awildwaterrafting.com/

Googlebot type: Deskiop (render requested)

© Partial on Thursday, March 19, 2015 at

9:26:38 PM POT
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Example: Fetch & Render Mobile View

* Note that all elements Google .
are ViSibIe. Again, Webmaster Tools RS
you should see FOkf N Gools

o ' hitp/Awildwaterrafting.com/

exa ct I y w h at yo u s e e : ::’: :::::"’"e i Googlebot type Moo‘olz Smartphone (render requested)

© Partial on Friday, March 20, 2015 at 12:52:42 PM PDT

» Google Index
on your own R
e Crawl Errors
smartphone or mobile pmg B T s i
robots.ixt Tester ™ Make Your Reservations Here ™ T Make Your Reservations Here ™

device.
. Inalive shotyou’llbe vy vy
able to scroll down e — e

and see entire home
page, of course.

AdventureEDU Preview Webinar
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Example: Fetch & Render Mobile View

Dashboard Fetch as Google
Messages
° N ote th at o 1] e i m ag e + Search Appearance @ http://wilderness-voyageurs.com/
i i & Search Traffic Googlebot type: Mobile: Smartphone (render requested)
e I eme nt iISs n ot VISI b I e y - Google Index @ Partial on Wednesday, August 5, 2015 at 5:24:43 PM PDT
- - Crawl
and below the mobile ... Focnng  Rendering

= G I = I I t I I Crawl Stats
V I ew oo g e WI e Fetch as Google This is how Googlebot saw the page: This is how a visitor to your website would have seen the page:
robots.txt Tester . — .

you Why- Sitemaps

URL Parameters

River: Tnue Yuu: Slyle READ TRIP River Tmle YUlll Slyle READ TRIP

REVIEWS REVIEWS
Security Issues \ el

* In this case, two
images were
temporarily
unreachable.

Other Resources

YiaA Y125
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Example: Fetch & Render Blocked Mobile
View

Webmaster Tools &

o RO bOtS . tXt fi I es Site Dashboerd Fetch as Google

Site Messages

b I Oc ked a I I th e » Search Appearance (i ) 2 http://wilderness-voyageurs.com/

+ Search Traffic Googlebot type: Desktop (render requested)

imag es on the home X @ Partial on Wednesday, December 17, 2014 at 5:56:15 PM PST

Google Index

i I v Crawl 2 )
pa g e 5 s O th I s I s Wh at :r:wl — Fetching Rendering
Crawl Stats
This is how Googlebot fetched the page:
Sondies W |

« Google can’t rank this
site highly for user oo s
experience, as a
resulit.

 Rankings were at
risk!

AdventureEDU Preview Webinar
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Recap: What We Learned Today

1. How Google defines a Mobile-friendly website and why it is so
important.

2. What changed in the Google search algorithm in April 2015 that
impacts how (and if!) your site shows up in mobile search.

3. How to use Google Webmaster Tools to:

1. Test whether Google grades it as Mobile-Friendly.

2. Test your Mobile Usability in order to find and correct errors in your
site’s usability that prevent it from passing Google’s mobile-
friendly test.

3. Use the Fetch & Render test to see how Google sees your site when
it crawls it to make sure all elements of your website are indexed
fully for maximum SEO benefit.

AdventureEDU Preview Webinar
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Your Immediate Action ltems

Here are the Five things to do on your own website:

1.Take the Mobile-Friendly Test

2.Add and verify your site in Google’s webmaster tools if it isn’t already
3.Take the Mobile Usability Test.

4.Create your action plan for how to address any mobile usability issues
that Google reveals in the usability test.

5.Use the Fetch & Render test to be sure Google can crawl and index
everything on your site, even if your site is already responsive.

AdventureEDU Preview Webinar
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Depends on your
WHYS
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Visit lig UIdSPARKET.NG

MEDIA &

to get
your free
Blogging Best
Practices Guide
for Adventure

it the aler

c o ' 8 you want without buying ads!
o m pan Ies . August 25, 2015 - ATTA Avent U Webinat
x

complimentary guide for

AdventureEDU Colorado 2014
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Thank You

Here’s to your
success!

Julie Thorner
828-736-1695/ 828-488-3420

Liquidsparkmarketing.com

Get your free
Blogging Best Practices
info@liquidsparkmarketing.com Guide for Adventure

- Companies!
@LiquidSparkMktg http:/bit.ly/1WPSLKO

@jmthorner

linkedin.com/in/juliemthorner



