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ABOUT THE ADVENTURE

TRAVEL TRADE ASSOCIATION (ATTA)

Established in 1990, the Adventure Travel Trade Association (ATTA)
serves over 1000 members in 100+ countries worldwide.

Members predominantly include tour operators, tourism boards,
specialty agents and accommodations with a vested interest in the
sustainable development of adventure tourism. The ATTA delivers
solutions and connections that propel members towards their
business goals and the industry toward a responsible and profitable
future.

Through its regional AdventureConnect and AdventureNEXT events
and annual Adventure Travel World Summit and AdventureELEVATE
trade conference, the ATTA excels in professional learning,
networking and partnering services. With expertise in research,
education, adventure travel industry news and promotion, members
of the ATTA receive competitive opportunities that help establish
them as leaders in adventure tourism.

ATTA also powers the consumer site, Adventure.Travel, and offers a
variety of opportunities through this channel.
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WHY INVEST IN

ADVENTURE

"International tourism (travel and passenger transport)
represents 30% of the world’s exports of services and 6% of
overall exports of goods and services. As a worldwide export

category, tourism ranks fourth after fuels, chemicals and food,

ranking first in many developing countries.” UNWTO e Estimated adventure travel consumers reached per year

by ATTA Member Tour Operators

Hie adventuvedvavel mavkedt is worth
203
gVow'H\ since 2009*
ss%‘ 09« A $4 8 5
0
2009 2012 *43% compounded annually e Enthusiast adventure travelers spend
an annual average of $485 per person
on gear for their travel needs
e Ihe adventure travel market is e The adventure travel industry has experienced
worth $263+ billion 65% growth since 2009 e When Adventure Travelers Book with a

Tour Operator they spend from $338 to
$354 per person per day
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TRADE ADVERTISING OPPORTUNITIES

IN OUR PUBLICATIONS

To better serve our members and partners, we offeR sponsorship and advertising opportunities on several of our online channels.
In this media kit you will find information on our publications, our reader and visitor demographics, and currently available

advertising opportunities.
Readership Breakdown of our Trade Publications

[Central America/Caribbean] 2%
| [Oceania/Polar] 2% Tour Operator

35%

[South America]
7%

[Middle East] 1% Other
28%

[Asia]
7%
[North America]
35%
| Africa]
99, By Region
Accommodations
Travel Advisors 4% 59%
Oth Industry Partners
[Europe] ther 15% Media 6%
16% 21% .
° Tourism Boards
7%

Number of Countries Represented: 193 ADVENTURE TRAVEL

TRADE ASSOCIATION




OUR TRADE PUBLICATIONS:

ADVENTURETRAVELNEWS

AdventurelTravelNews

AdventureTlravelNews is a weekly publication of the ATTA, featuring original articles devoted to trending industry topics and press releases
from ATTA members. AdventureTravelNews is geared toward a trade audience that includes stakeholders from throughout the adventure
travel industry as well as the tourism industry at large, which looks to adventure travel as a dynamic, growing, influential segment of the travel
market. The ATTA and its members are constantly creating and shaping industry standards to protect the people and places that the tourism

industry touches. The content of AdventureTravelNews reflects these efforts.

13,000 16,000+ 70% 30% Delivered to inboxes 20,000+ 66% 34%
Monthly Sessions Monthly Page Views Desktop  Mobile every Wednesday

Subscribers Desktop  Mobile

Referring Sites:

e 37% Organic
e 31% Email

e 13% Social
o
®

22% 3%
Open Rate CITR

11.5% Direct
71.5% Referral
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OUR TRADE PUBLICATIONS: S

Newsletter

PROSPER

, Prosper:. Member-Only Newsletter: Targeted Exposure for Your Brand

Prosper is a monthly publication of the ATTA, focused on keeping members informed of

their member benefits, upcoming events and educational webinars, original ATTA
research and special offers from sponsors. Prosper is delivered to all active members of
the ATTA and drives collaboration between members seeking business opportunities and

knowledge-sharing via the ATTA's online member community, The HUB.

Delivered to inboxes on the first
Thursday or Friday of each month

5,700+

Subscribers

66%  34% 26% 6%

Desktop  Mobile Open Rate CTR
ADVENTURE TRAVEL
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TRADE 16,000+ FANS

SOCIAL MEDIA
REACH

13,000+ FOLLOWERS

18,400+ PINNERS




TRADE ADVERTISING OPPORTUNITIES:

SPONSORED POSTS IN ADVENTURETRAVELNEWS

ﬁ@vegttyej@“vemews N 1o up FoR News |

"Adventure Means

Business™ Theme at WATCH: ATTA

Heart of Conourrent Destination Showoase:
Sessions Planned for All You Noed is
Adventure¢ELEVATE Ecuador

- 1
‘ “
/ i .

- Stabilizes Situation Singh Soln
Fringes of Europe Sparks Trade, Consumer Mu-CalblmVolenn FRGS Receives the

Any AdventurelravelNews article that promotes a specific product by reviewing or

linking directly to a purchase point is considered an advertisement and requires

sponsorship. The ATTA holds sponsored AdventurelravelNews content to the same

standards as its original, solicited and member-generated content. Sponsored posts

should be appropriate for a trade audience and should appeal to the opt-in

ATN EDITOR WATBRS Pfo¢ ram

ATTA Membar Publishes Adveature Travel World
Book about Traveling the 8 ummit Wins Iroland's
World with His Funl augural Best Business

e Sponsored posts will appear on the AdventureTravelNews homepage for at least one ek

subscribers of the newsletter. Challenge Turns 20

week. The post will stay as an evergreen article on the site thereatfter.

ADVENTURE TRAVEL [

Chile¥2015
[Pueims vamss  oro0en &3

Sorrel River Ranch

Somel Rivar Ranch Reson and Spa 5 truly wharo Luxury
Meets Adventure. We are 2 58-cabin, haoury
SCCommOodation set In & specitacularty scenic spot of
the American Sauivwest. Enviching signature

e Sponsored posts will appear within the body of one issue of the weekly newsletter email.

e In both placements, the content will be clearly designated with the “Sponsored Post” tag.

Nepal Earthquake Relief Translation
Fund - Distributing Aid
Right Now

Select Largusge

e Sponsored posts will be featured in a tweet by @adventuretweets to over 13,000 followers

Nopal Eanthquake Ribef Fund was sét up by KE
Adventure and The Juniper Trust KE Adventure
Travel and The Juniper Trust set vp The Nepal
Earthguake Relef Fund on Monday 27

using the hashtag #sponsored.

Global Rescue Conducts
Final Evacuations from
Everest Camps I and Il

e Sponsored posts will be featured in a Facebook post by The Adventure Travel Trade

Triaged more than 200 humanitarian cases In the frst

Association using the hashtag #sponsored. e e S

hundreds of clmbers . = S some 2045 Best

ADVENTURE TRAVEL
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TRADE ADVERTISING OPPORTUNITIES:

SPONSORED POSTS IN ADVENTURETRAVELNEWS

[ ) [ ]
Guidelines 7 PowRD o

Homepage » Sponsored Posts » A Grand Adventure, Eco-Challenge Turns 20

e Article length: ideally 400 - 600 words; maximum of 800 words.

e AdventurelravelNews editor reserves the right to edit copy before éh%??fgﬁﬂiﬁ?ﬁﬁ’ Eco-

publishing.

April 25, 2015 marked the 20th
anniversary of the first Eco-

e Article can include up to two (2) direct links. Challenge, dubbed the toughest

race in the world, where teams
of four men and women tested

e Submission must include at least one (1) photo with the rights to sl calint e
. . o o . using non-motorized means of eyl i
reproduce, but may include up to three (3) images. Minimum image e v =
Challenge event was held every Lisa Hennessy on location with Mark nguage
S|Zze IS 7 O O X 7 O O p I Xe | S. year from 19?5 — 2002. The first Burnett in New Zealand. e
race started in Utah and the
. . . . event went on to be produced in British Columbia, Morocco, Argentina, A GRAND ADVENTURE, ECO-CHALLENGE TURNS 20
O S u b m | S S | O n m ay a | S O | n C | u d e a S h O r‘t VI d e O . Borneo, Alaska and New Zealand. The last race was held in Fiji in 2002, REDPOINT RESOLUTIONS AND TUSKER TRAIL TEAM

e Must include short description (100 words) of the author and
company.

o

ADVENTURE -
e Must include a company logo. ELEY TE °

SHOWMASS, COLORADO JUNE 7-8, 2015

s N
r

e Sponsored posts cannot be posted on other websites and must be
exclusive to AdventurelravelNews.

Less than 100 seats remain. Secure your attendance to,ithe inaugural,event today.“

| Sponsored

: A Grand Adventure, Eco-Challenge Turns 20

Pricing

PER POST

400 - 800
Word Article $699 $599 $529 $479

ATTA Member News

Chilean Authorities Report on Situation in Lake
District

ADVENTURE TRAVEL
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TRADE SOCIAL MEDIA EXPOSURE

|SAMPLE TWEET]

@ -

Sponsored: A Grand Adventure, Eco-Challenge Turns 20 |
#AdventureTravelNews bit.ly/1DWin9J @DreamJobbing

12:00 PM - 29 Apr 2015

L X *

Reply to @adventuretweets

[SAMPLE FACEBOOK POST]

R AT & *n

REVOLUCION | SNOWMASS, COLORADO JUNE 7-8, 2015
Qﬁ/ Adventure Travel Trade Association

Organization

DE LA AVENTURA
Timeline About Photos Rovews More »

> Emtm'ﬂwwb"
53 mins - Edled - &

| AGrand Adventure, Eco-Challenge
Turns 20

g April 25, 2015 marked the 20th ansiversary of e first
ABOUT - - - fco-Crallonge, dubted the Ughest race in Be
) N Workd, where toams of four men and women tostod
™emsalivos aganst 500 kiomators in an oWIsoor

ATTA is a global network of 1,000 businesses, arora using non-motorized means of Sansportation

dostinations & media who Fansiorm cusiomens nto
advocatos 1or sustainabiity and justice workdwide

Like - Comment - Share
hitp A www adventuretravel b/

Adventure Travel Trade Association
APPS > Ahrg- @

Namibia © ATTA .
[Cameron L. Martindell] TRADE ASSOCIATION
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TRADE
ADVERTISING

OPPORTUNITIES:

ADVENTURETRAVELNEWS
WEBSITE
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e Ad featured for one month on the AdventurelravelNews website, which

has more than 16,000 monthly views

e Ad size: 300 x 250 pixels

Ad Size & Pricing
PER AD

300x250 px $349 per ad $319 per ad $279 per ad $259 per ad

ADVENTURE TRAVEL
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600 x 75 px

TRADE
ADVERTISING

OPPORTUNITIES:

ADVENTURETRAVELNEWS

EMAIL
NEWSLETTER

R T e e e ™
[ ST I IV R TR T

essemaibinnans s ssagpemets cmesestlonane sabie o Wil
&

LA R

I i S R e e
L Y T

Wit iger Wt

295 x 125 px STRTTTR R

e Ad appears in one (1) weekly issue of the ATN email

e Two ad options available: 600 x 75 pixels Banner Ad /295 x 120 pixels
Small Box Ad

Ad Size & Pricing

600x75 px $349 per ad $319 per ad $279 per ad $259 per ad

295x125 px $99 per ad $89 per ad $79 per ad $69 per ad

ADVENTURE TRAVEL
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TRADE
ADVERTISING

OPPORTUNITIES:

PROSPER - MEMBER
ONLY EMAIL
NEWSLETTER

by r PHOTOSHELTER

— " -
Visual asset management for adventure travel brands
e
10% discount and FREE seat and consuiting for Al TA members

e Ad appears in one issue of Prosper, sent to the entire ATTA

membership

e Ads can link to your website, specific product, event, or service

e Ad size: 600x300 pixels
e Must be a JPG or PNG file

Ad Size & Pricing
PER AD

600x300 px $199 per ad $179 per ad $159 per ad $129 per ad

ADVENTURE TRAVEL
TRADE ASSOCIATION



TRADE ADVERTISING OPPORTUNITIES:
MAJOR PARTNER OPPORTUNITIES

Research Partner: Research

Survey & Promotion

$6,250 Education Partner: Webinar

Promotion

Dedicated email sent to $3,950

20,000+ emails to capture
research data

Banner ad included in one
AdventurelravelNews email
ATTA will be a featured
research partner

AT TA will market the final report
to ATTA community via
AdventurelravelNews

AT TA will review the research
subject for its alignment with
our community

Research to be done by partner

Dedicated email sent to
20,000+ emails to promote
webinar

Banner ad included in one
AdventurelravelNews emalil

AT TA will market post recorded
webinar to our community if
requested by partner

ATTA has the right to determine
whether educational content is
aligned with audience interests
Webinar conducted by partner

Major AdventureTravelNews

Month Long Partner
$4,250

Major Partner mention at the
top of email for four weeks
Sponsored post in two (2) email
ISsues

Four (4) banners ads

Website ad for one month

ADVENTURE TRAVEL
ASSOCIATION



ADVENTURE.TRAVEL JOin Us Adventunng - Newsietle
ABOUT ADVENTURE STORIES DESTINATIONS TRAVEL SPECIALISTS
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Chile

There's no better way to explore the land of contrast than by
visiting Chile's most exdreme landscapes: Explore the vast desert
of San Pedro de Alacama or joumney to the wild lands of

Namibia is home to rich cuitural traditions, in & land where water
meets the desert for an extreme confiuence of the elements.
Marve! at wiidiife in Etosha National Park and watch antelope
migrate on endless, cascading sands.




CONSUMER ADVERTISING ON
ADVENTURE.TRAVEL

Website

Adventure.Travel offers website, email campaigns, and social media advertising opportunities for consumer focused
exposure for your destination or brand. Advertising may reach Adventure.Travel’s regular visitors, as well as a monthly
email newsletter reaching over 150,000 adventure travel interested consumers.

Adventure.Travel’'s Website Audience

. . Demographics:

400+ tour operators 32,000 459 559
100s of activity options Average. Male  Female
Destinations around the globe Monthly Sessions
Referring Sites: o US:34% o 18-24:11%
3929% Social e Canada: 6% ® ?2)222 33://0
29% Organic o Peru:5% ) 45_54:150/0
23% Direct o Chile: 5% ) 55_64215‘;
8% Referral o UKiS% - 65;° 1(.)o/ O
3% Email e Australia: 4% @ - 1V /0
e Other: 41%

49% 51%

Desktop Mobile & ADVENTURE TRAVEL

Tablet TRADE ASSOCIATION




CONSUMER ADVERTISING ON

ADVENTURE.TRAVEL

Adventure.Travel’s Email Audience

14.33% 2.32% 49%  51% 150,000+
Open Rate CTR Desktop M_I%I:E)i:gt& adventure travel

iInterested consumers

o 18-24: 48% o 45-54: 20.3% 46% 54% 90% USA Themed campaigns sent 1-2 times
Male Female monthly, standalone partner

o 25-34:377% e 55-64:12.3% based readership

o 35-44:173% o 65+ 77% campaigns sent on request

ADVENTURE TRAVEL

TRADE ASSOCIATION
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EXAMPLE AD

CONSUMER

ADVERTISING:

ADVENTURE.TRAVEL
EMAIL
NEWSI.ETTER e Appears in one mailing of the Adventure.Travel email newsletter

e Specs forimage: 550 x 550 pixel ad (image displays at 264 x 264)

abundance of wildlife encounters by 4WD

—
“TEN)
o

T WY g2 : birdwatching in the Okavango Delta, and
> of course the amazing Victoria Falls.

TAKE ME TO

e 25-35 word caption of your choice to describe the trip

STANDARD AD IN « Link to he trp on your websfte o AdventureTravel st
IMPACTFUL TRAVEL
EMAIL

Ad Size & Pricing
PER AD

Standard Email Ad $499 per ad $429 per ad $379 per ad

ADVENTURE TRAVEL

TRADE ASSOCIATION
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ADVERTISING: Ex
ADVENTURE.TRAVEL

axperience Bolswana's wonders, fopped by a combination of lovely lodges and privale

NEWSLETTER o .

TAKE ME TO BOTSWANA

PLE AD

On this signature adventure you'll enjoy a staggering abundance of wildlife ancounters by
4WD vehicle, rivarboat, and dugout canoe in some of southerm Africa’s most alluring
landscapes. Expearience vast savannas and woodiands, lagoons and islands, birdwatching

e Appears in one mailing of the Adventure.Travel email newsletter

FEATURED AD IN e Specs: photo must be at least 1200 pixels wide
IMPACTFUL TRAVEL
EMAIL

e 35-50 word caption of your choice to describe the trip

e Link to the trip on your website or Adventure.Travel site

Ad Size & Pricing
PER AD

Featured Email Ad $699 per ad $649 per ad $599 per ad

-
@ ADVENTURE TRAVEL
TRADE ASSOCIATION




Showcase Advertorial in "The Way” (Option 1)

e Includes story feature in one email newsletter, with links
CONSUMER to your website

e Story lives on Adventure.Travel's "The Way" column

ADVERTISING' e Homepage feature for 30 days (one of the top header
_

Spots)

ADVENTURE'TRAVEI' Spotlight Advertorial in "The Way” (Option 2)

EMA"_ e Includes story feature in one email newsletter, with links
to your website

NEWSI_ETTER e Story living on Adventure.Travel's "The Way" column

Featured Sponsored Story in “The Advocate” (Option 3)
SPONSORED e Includes inclusion in one email newsletter
e Featured story receives 30 days consistent visibility on

POSTS IN the top right corner of The Advocate

All content to be provided by your brand, and all sponsored posts will be reviewed to

IM PACTFUI- TR AVEI- ensure they align with the rest of the article styles and are engaging for readers

Pricing : : |
EMAIL

600-1000 word $1299 per post $999 per post $799 per post

ADVENTURE TRAVEL

TRADE ASSOCIATION



http://adventure.travel/adventure-stories/the-way
http://adventure.travel/adventure-stories/the-way
http://adventure.travel/adventure-stories/the-advocate

CONSUMER

ADVERTISING:
ADVENTURETRAVEL

WEBSITE
HOMEPAGE
ADS

ADVENTURE.TRAVEL

Inspiring Impactful Iravel
i o _Sall . ‘\ Ay
l)‘ '. "v . ; \: '\

R Y 1"' &
' % 4 3
. - v .

ABOUT ADVENTURE STORIES DESTINATIONS TRAVEL SPECIALISTS

L0 2 x’ o q !
- s . !, \ / hd-
n. ’ | N -._2
& IR
S LATAM '
® AIRLINES

PERU: TEXTURES OF TIME

Win a colorful journey from the ancient cities of the Andes, to the living heart of the Amazon
Rainforest | —

Is This Central America's Most

e Two ad options: Large header homepage rotating banner ad OR small box

“Featured Partner or Featured Tour Operator” ad.

e Ads will be live and visible for one month and include a direct link to your

chosen landing page

Large Header Banner $999 per ad $919 per ad $859 per ad

Featured Small Box $399 per ad $359 per ad $299 per ad

ADVENTURE TRAVEL
TRADE ASSOCIATION




CONSUMER

ADVERTISING:

ADVENTURE.TRAVEL
EMAIL

DEDICATED
EMAIL
CAMPAIGNS

FLATAM e

HIKE BIKE KAYAKSIP

WIN CHILE

- - »
patagamn EA1008
P T REE SRR R
el o - 4 1

Experience the Trip of a Lifetime

Here's your chance to expenence the active
adventure of a lifetime...in Patagonia. You
and a guest will experienca Chile's Torres

del Paine National Park courtesy of G
Adventures. Here you'll hike, bike, kayak
and otherwise take in some of the most
spectacular landscapes on the planet. Youll
recaive round trip flights from LATAM
Airines Group, and plenty of other goods
and gear to outfit your adventure.

Dedicated Email Campaigns

Dedicated email campaigns are

available for your brand.

AT TA offers three tiers of lists, and
can offer custom options on
requests (ie follow up emails to

open lists, etc.)

Discounts are available for multiple

email packages

List Size

50,000 $1,899 :
per email

100,000 $3’499.
per email

150,000 $5199

per email

ADVENTURE TRAVEL

TRADE ASSOCIATION




DESTINATION FEATURE ADVERTISING

ON ADVENTURE.TRAVEL

Connecting ATTA members with
travelers through Adventure.Travel
is a key initiative for the ATTA.

The ATTA offers several
opportunities for destinations to
reach new adventure travel
consumers through a destination
landing page.

Three “destination landing page”
packages are available based on
your destination’s needs, as well
as custom advertising and creative
campaigns, upon request.

Please contact us for more
information on custom advertising,.

ADVENTURE.TRAVEL

Inspiring Impactful Travel ABOUT ADVENTURE STORIES DESTINATIONS TRAVEL SPECIALISTS

By land, sea, and sky, the active traveler will immerse him or herself in one of the most diverse places on Earth. Hiking the ancient Inca Trail or climbing up to the
top of Machu Picchu — one of the New 7 Wonders of the World — is only the beginning in Peru. Surf amidst the rustic beaches of Mancora in the North of Peru or
zipline above them. Paraglide through Costa Verde in Lima or sit back on an Amazon excursion and let one of Earth's most biodiverse ecosystems amaze you. With
dune buggy rides and sand surfing in Huacachina, from North to South, Peru is filled with hidden treasures waiting to be discovered.

ADVENTURE TRAVEL

TRADE ASSOCIATION



http://adventure.travel/destinations
mailto:partnerships@adventuretravel.biz?subject=

DESTINATION FEATURE ADVERTISING

THREE DESTINATION TIERS

All three destination landing page tiers
are live for 12 consecutive months on
Adventure.Travel and include:

DESTINATIONS

e

With & network of over 400 leading adventure tour operators, Adventure.Trave! features all of
the destination Information you need to plan your next trip. Browse nearly 100 activities in over

1. Presence on the “Destin ations” |anding 100 destinations, and get inspired to visit some of the most beautiful lands on eartn.
page & linked to your page:

(www.adventure.travel/YourDestination) e o bt wey o exclore the o of contest the by

visiting Chile's most exdreme landscapes: Explore the vast desert
of San Pedro de Atacama or jouney to the wild lands of

Patagonia.

2. Your team will manage the content on its
exclusive Destination Showcase landing
page to include desired content

Peru

Whether youre hiking the Inca Trall 10 Machu Picchu or
discovering the wonders of the Amazon, learn why Peru is one of
the most adventurous countries in the world.

=N

3. Destination tour operator listings on
your destination landing page

4. Training and access to update your page
and post fresh, inspiring content
regularly

ADVENTURE TRAVEL

TRADE ASSOCIATION



http://www.adventure.travel/YourDestination

DESTINATION FEATURE ADVERTISING
SHOWCASE V5 SPOTLIGHT VS SAMPLE

Destination
Benefits Showcase
$10,000
Homepage banner size exposure as featured destination Yes
Homepage 6 grid rotator exposure in featured destinations Yes
Large image & description feature on A.T. destination landing page Yes, top ranking
Dedicated dollar spend for marketing Yes
Dedicated email campaign sent to 150,000 travelers Yes
Social media exposure Yes

Destination included once in a general Impactful Travel email to

150,000 travelers Yes

“Destination Sample” is also available for $3,000 and is a low cost level for desti

Adventure.Travel website. This options includes the 4 general items listed on the
option having the smallest feature image on the destinations landing page), as we
larger email campaigns.

Destination
Spotlight
$5,000
No

Yes

Yes, second tier ranking
No
No

Yes

Possible

nation exposure on the
orevious page (with this

| as possible inclusion in

ADVENTURE TRAVEL

TRADE ASSOCIATION




CREATIVE CAMPAIGNS FOR YOUR BRAND

The ATTA and Adventure.Travel offer consumer, trade, or joint creative campaigns for your brand. Based
on your needs, we can work with your brand on a small campaign, or work to connect you with partners
for a larger global campaign.

Sample opportunities include Coop marketing campaigns, Adventure.Travel or AdventurelTravelNews
“takeover” campaigns, mission, inspiration and action oriented campaigns, and more.

Contact us to learn more.

»
s,
=LAaTAM Chie!

HIKE BIKE KAYAK'SIP

WIN CHILE
patagonia Editiol

Win a 10-day active'adventure fon? |
two that will take yourbreath-away.

ENTER TO WIN

ADVENTURE TRAVEL

TRADE ASSOCIATION
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