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Development Partners

Schweizerische Eidgenossenschaft
Confédération suisse
Confederazione Svizzera
Confederaziun svizra

Swiss Agency for Development

U SA I D and Cooperation SDC

FROM THE AMERICAN PEOPLE State Secretariat for
Economic Affairs SECO
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| Learn Partner Grow |

Nearly 300 representatives from more than 30 destinations worldwide - including 12 destinations throughout
Southeastern Europe (Macedonia, Albania, Bosnia and Herzegovina, Bulgaria, Croatia, Greece, Kosovo,
Montenegro, Romania, Serbia, Slovenia and Turkey) - gathered from the 10th to 12th May 2016 in Ohrid,
Macedonia for AdventureNEXT Balkans, a first-of-its kind European tourism conference where attendees
explored and pursued new courses of action to stimulate short- and long-term responsible tourism
development.

The intent of the international gathering was to gain momentum for a progressive form of tourism that leaves
positive local economic benefit throughout the region, all the while helping to protect, preserve and thoughtfully
expose the region’s vast culture and natural richness to high value global travelers.
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[ AdventureNEXT Attendees |

<> Delegates: 287
<> Countries represented: 32

<> International tour operators (buyers): 43
<> International journalists (media): 26

Delegates by Type Delegates by Region

® ?r)ali/re?,sj\:ia;zrr : Zﬂse'sii:iation Partners @ Southeastern Europe @ Western Europe
@ . North America @ Others
@ Industry Partners @ Tourism Board, Ministry, DMO
@ Others
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[ AdventureN

“XT Value ]

of surveyed delegates- stated that the time and
resources spent on attending AdventureNEXT is of value

to them and their business

"l came away super-charged about Balkans with some solid ideas about how to leverage new
and existing relationships to mutual benefit."

Anonymous Survey Respondent

*96 delegates completed the AdventureNEXT Balkans post-event feedback survey which represents about a third of all delegates.

0 #AdventureNEXT
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| AdventureNEXT Value |

Over 95% of the surveyed delegates - S : 4
were satisfied with the content | 77% Q@rthesuTiese
offered at AdventureNEXT Balkans .

more favorable perception of |

conference. the Balkans as an adventure
travel destination after this

. year's AdventureNEXT.
AMBIT'OUS, GROUN DED. * Compared with 23% of delegates who came

CRLIETING S1e AT URE EXPERIENCES away with the same perception of the Balkans as
& Vi an adventure destination as they had prior to

AdventureNEXT
Percentage of surveyed attendees

who would
recommend ATTA event to a
colleague: P

delegates came away with a

ADVENTURE
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“One family, one aim, one objective, a lot of adventures, all without borders...it's

just the beginning.”

PETRIT RIZA

AirTour Kosovo
e R — mameaa
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[ The Impact ]

12 Southeastern European destinations gathered to influence their future...

E vy _—— “The nearly 300 delegates witnessed true change occurring
' "
o == | PR right before their eyes, where borders seemed to melt away,
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{ GIVING LIFE TO OURS

friendships and business relationships blossomed and sights
shifted toward a future of healthy competition, collaboration
and commitment to building a positive responsible tourism
legacy.”

CHRIS DOYLE

RAMELIA ATTA Executive Director - Europe
GEORGIEVA
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[ The Impact ]

“Hugely energizing, innovative, powerful connections and networking ...

and fun!

Thank you ATTA - you have shaken up the region and given local suppliers and operators real faith
in our ability to deliver the Balkans adventure travel experience to the world, thanks to the world
class calibre of international media, buyers and adventure tourism cognoscenti who attended.
The fast-paced, friendly, open and honest style of the event was a big departure from the (frankly)
dull and staid tourism fairs which many of us are used to... it quite simply rocked!”

HAYLEY DELF

BLACK MOUNTAIN Montenegro

"My most memorable experience was with the

people of the Balkans. | remember time with the

owner of a Muslim owned hotel, drinks with "What was your best experience during
‘Met up with 10 existing ground Albanians on their porch in the mountains, coffee AdventureNEXT 2016 Balkans?
agents and probably discovered with my inn keepers, etc.... The people of the "Meeting all the great enthusiastic local
another 10 to work with." Balkans are amazing!” operators and suppliers, and getting to
Anonymous survey respondent Anonymous survey respondent experience the real Balkans first hand!”

Anonymous survey respondent

| ”AdventureNEXT in Ohrid was my flrst ATTA event (apart from the AdventureWEEK in 2014).
1 | was overwhelmed both on a personal and on a professional level.
“ The whole event was so inspiring and creative, so full of life, energy and positive vibes, and |
felt (still feel) so proud to be part of the ‘tribe’!”
| KICKI LIND
Nanoqg
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| AdventureNEXT Early Results |

Just a few weeks after the AdventureNEXT Balkans completion, the ATTA reported early results coming from some of
the international tour operators who invested time and energy to explore the wider Balkans region

Jackie Marchand PRESS RELEASE For Inmediate Release

June 28 at 6:42pm - @ June/22/2016 Contact: Trish Sare

: s . Tel: 1-604-731-2442

Everyone always asks me for my favorite tour. This is my favorite for 2017! Toll-Free: 1-888-805-0061
info@bikehike.com

BikeHike Adventures Inc.

Industry Leader, BikeHike Adventures, Launches New
Macedonia Tour

Vancouver, B.C. - Award winning adventure travel industry leader, BikeHike Adventures,
announces the launch of its new multi-sport trip to Macedonia. BikeHike's Founder/Director, Trish
Sare describes Macedonia as "one of Europe's last undiscovered gems."

Sare notes that while Macedonia has many notable similarities to both Greece and Turkey, this
emerging destination retains an unmatched level of authenticity. "Traditions, and lifestyles, that are
being lost in most other European destinations can still be witnessed in Macedonia. In so many
ways, it's a country untouched by the times while also being an adventure rich region. Yet, it has
remained off the main radar of adventure travel."

"I'm thankful, though, to have discovered it! Macedonia's culture, remote villages and natural jewels
are just waiting for the adventure-seeking traveler to explore them."

Sare just returned from personally leading BikeHike's inaugural tour to Macedonia in May 2016,
and the tour now has monthly departures through the summer.

"I carefully crafted this adventure to reflect both high-energy biking, hiking and kayaking alongside
experiencing Macedonia's unparalleled culture. This is an experience unlike anything you can find
elsewhere in Europe," Sare reflects.

"Macedonia truly does not disappoint. Macedonia has all of the best ingredients for an adrenalin

WomanTours added 2 new photos.

June 27 at 10:33am - & filled and culturally rich adventure vacation. The only complaint from travelers on our inaugural
, ) ) ) ' o _ BikeHike trip was that there was too much great food. Macedonia is truly a fantastic culinary
Our president Jackie Marchand and guide Laurie Collins worked hard this spring scouting destination. the level of which absolutely surprised us all." Sare adds

a new tour in the Balkans. The tour will explore Albania, Bulgaria, Mace...

See More BikeHike's Macedonia: Multi-sport through the Balkans itinerary is meticulously curated to

Jackie Marchand is the owner of one of the leading women- BikeHike Adventures are Canadian-based adventure tour operator.

focused adventure tour operators in the US. , : .
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| AdventureNEXT Early Results |

Shortly after AdventureNEXT, the ATTA also noted articles from many of the journalists who invested time and energy to
explore the wider Balkans region - they participated in different hosted PRE-, POST- and Day of Adventures to dive
deeper into the unique Balkans' experiences and now they share their stories with their global audience

\YJEVE HING onEpaes - G - ~2 s
nely Planet h@m Destinations  Bookings  Shop (g 9 cay nm-n-.(-am-q I”Il kl ng n I" In 1 an d

e T T Climbing, bikepacking, skiing & packrafting in the north

UNESCO World Heritage Site #311: Natural and Cultural
Heritage of the Ohrid Region

[0 Posted: Muy 16, 2006 ' Catagories: Dy Photo

About Blog Destinations  GearReviews Interviews  Archives

IUL 14TH, 2016

o e L e Multi-Adventures in Macedonia

TIPS & ARTICLES

Four reasons to visit Bitola,
Macedonia’s ‘city of consuls’

BRANA VLADISAVLIEVIC

Macedonia? As 1 was invited to the AdventureNEXT Balkans conference and the possibility of exploring this small
Balkan country I didn't hesitate long and said yes. Several days of hiking, climbing, mountaineering, caving and
paddling adventures were to be had, and big smiles and wide views to be experienced.

With visitors to Macedonia making a beeline for
Lake Ohrid and the capital Skopje, Bitola is still
waiting for its moment in the spotlight. But this
charming city rewards curious travellers with
some heavyweight historic sights and effortless
cafe culture. Add to that a renowned international
film festival. burgeoning loca! wine production and
excellent hiking nearby, and Bitola makes a worthy
stop on any Macedonia itinerary.

UNESCO World Heritage Site #311: Natural and Cultural Heritage of the Ohrid Region

From the World Haritage inscription:

e——

Brand Vladisavljevic, Lonely Planet Gary Arndt, Everything Everywhere Hendrik Morkel, Hiking in Finland

A sampling of immediate media results; more on slide 50
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https://www.lonelyplanet.com/macedonia/bitola/travel-tips-and-articles/four-reasons-to-visit-bitola-macedonias-city-of-consuls
http://everything-everywhere.com/2016/05/16/unesco-world-heritage-site-311-natural-cultural-heritage-ohrid-region/
https://www.lonelyplanet.com/macedonia/bitola/travel-tips-and-articles/four-reasons-to-visit-bitola-macedonias-city-of-consuls
http://everything-everywhere.com/2016/05/16/unesco-world-heritage-site-311-natural-cultural-heritage-ohrid-region/
https://hikinginfinland.com/2016/07/multi-adventures-in-macedonia.html
https://hikinginfinland.com/2016/07/multi-adventures-in-macedonia.html
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| AdventureNEXT Early Results |

BFRGEN NEWS  TOUREN  HOTTEN  REGIONEN  WETTER  WEBCAMS  MAGAZIN Paste Q e }14 Paste Studio

Music Movies TV  Games Comedy Books Design Food Drink Tech I 'K D

Breathtaking Balkans: The Best of Ohrid, Macedonia

By Bridget Nurre Jennions | May 30, 2016 | 1:33pm

TRAVEL | FEATURES

& -; ; z!::;:s.p 4
i ‘- l=mﬂ-~?!!‘"--—-; ~

Schon mal mit dem Pferd durch die Berge Mazedoniens geritten? Wir = E’
schon! Unser Redakteur erkliirt, warum das auch fiir Nicht-Reiter - so
wie fiir ihn selbst - ein herausforderndes, dafiir aber umso intensiveres
Abenteuer ist. Und die wahrscheinlich beste Art und Weise, das kleine,
unbekannte Balkanland mit seinen Leuten kennenzulernen.

— 2 o OES GESTOS
On the shores of one of Europe’s oldest and deepest lakes, you will find a confluence that p=siig KW BHINDA
defines the Former Yugoslav Republic of Macedonia: cobblestoned paths lined with ornate
churches lead to lakeside beaches and cafes that fill with sunbathers each summer. Legend has it
that at one point, Ohrid, the largest town on the eponymous lake that forms Macedonia’s

Bridget Nurre Jennions, Paste Magazine

Zwar nur I PS, aber Allrad. Cvedko (5)

Simon Shoepf, Bergwelten Magazine Javier Gonzalez, Oxygeno Magazine

A sampling of immediate media results; more on slide 50

ADVENTURE
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https://www.pastemagazine.com/articles/2016/05/breathtaking-balkans-the-best-of-ohrid-macedonia.html
https://www.pastemagazine.com/articles/2016/05/breathtaking-balkans-the-best-of-ohrid-macedonia.html
http://www.bergwelten.com/reise-pferdereiten-mazedonien
http://www.bergwelten.com/reise-pferdereiten-mazedonien
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| The AdventureNEXT Visual Story |
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As part of the philosophy of
implementing an event, the ATTA
brings a storytelling team to the
destination of the event. The team is
comprised of international
photographers and videographers
who visually “tell the story” of the
place and the event.

Accessing the link below you can
enjoy a 5-minute video which
expresses the AdventureNEXT
Balkans 2016 story. Enjoy!

Click here to enjoy the
AdventureNEXT 2016 Videos*

*Video credit when using AdventureNEXT photos and videos required. Please, use © ATTA/

[photographer/ videographer] - their names are listed at the end of each video. Storytelling team names
are:

Lukasz Warzecha
Rupert Shanks
Evan Swineherd
Fredrik Bye

Developed by ATTA's Storytelling Team as part of AdventureNEXT Balkans

ADVENTURE
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https://www.youtube.com/watch?v=cNkAHPmvjXw&list=PLM8bF6fy45lBbhbvQKJtNzAqEWzYmoySu
https://www.youtube.com/watch?v=cNkAHPmvjXw&list=PLM8bF6fy45lBbhbvQKJtNzAqEWzYmoySu
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| AdventureN

Delegates ranked their reasons
for attending AdventureNEXT as:

Partnership/Sales

Community/Networking

Professional Development

Media Relationships

Inspiration

0 #AdventureNEXT
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-XT Value |

“The AdventureNext Balkans 2016 Conference provided a
unique opportunity for Macedonia to show its diverse
adventure tourism offer to the international buyers. Also it
was an opportunity for the local suppliers to understand
which aspects of their offer they should strengthen,
through the feedback they received from the international

buyers.”
KATHARINA STOCKER

DEPUTY HEAD OF MISSION, EMBASSY OF SWITZERLAND IN THE
REPUBLIC OF MACEDONIA

Photo: Sybille Suter
Ambassador of Switzerland in Macedonia giving
interview during AdventureNEXT~ Balkans, May, 2016
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[ AdventureNEXT Value |

Overall level of satisfaction with AdventureNEXT Balkans 2016*

( >\©

4.1 out of 5 surveyed delegates rated it Very Good!

*96 delegates completed the AdventureNEXT Balkans post-event feedback survey which represents about a third of all delegates.
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[ AdventureNEXT Value |

The ATTA values the time, commitment and resources used by every delegate who
attends ATTA events, and for that reason the ATTA creates an environment for sharing,

learning, and inspiring one another where our delegates and partners leave - in this
case, AdventureNEXT - with actionable and tangible results.

“The experience exceeded my expectations thanks to the innovative way ATTA constantly mixes

everyone up, maximizing networking opportunities and connections between every sector.”
Anonymous Survey Respondent

ADVENTURE
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| “I now have an entire region to sell from first hand experience. I've
9 4 % already been talking about it a lot back here in the USA and at first

people are tentative but when | share my experience they are coming

. ‘ back with interest of booking a trip there themselves.”
of the surveyed delegates will recommend the |
Balkans to their friends and clients. - Anenymous survey Respondent
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Create regional
Connect with i 9 Develop and
industr Discover best and global Promote your
Explore the y practices for business product, brand
Balk leaders from : ) o
alkans operations and partnerships and destination
over 30 . . .
. leadership with peers and to industry
countries . . .
media decision makers

ADVENTURE
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[ AdventureNEXT Impact |

In addition to a vote of confidence from the United Nations World Tourism Organization
(UNWTO), which presented in front of all AdventureNEXT delegates, the Regional
Cooperation Council (RCC) has also recognized the event as important and held their bi-
annual Tourism Expert Group Meeting during AdventureNEXT.

“OHRID MACEDONA

-AN OHRID, MACEDONIA
> o) MAY 10-12, 2016

W) May 10-12,2016

Marjan Hribar, M.Sc. Dragana Djurica
Special Advisor to the UNWTO Secretary-General Senior Expert on Competitiveness at Regional
Cooperation Council

ADVENTURE
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| AdventureN

Close to 300 AdventureNEXT
delegates worked together to
improve the overall perception of
the region

O #AdventureNEXT

|

AdventureNEXT regional
delegates connected to 60+
leading international buyers and
journalists

|

ﬁ

-XT Impact |

The United States Agency for
International Development (USAID) and
the Swiss Agency for Development and
Cooperation continue to stimulate local
economic growth and small business
expansion through the development of
adventure travel.

of the surveyed delegates came away with a more

favorable perception of the Balkans as an

adventure travel destination after this year's

AdventureNEXT.

* Compared with 23% of delegates who came away with the same
perception of the Balkans as an adventure destination as they had prior to

AdventureNEXT

ADVENTURE
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Rallying around the AdventureNEXT conference theme, “Learn. Partner. Grow”,
attendees used the gathering as a platform for awareness building, discovery,
collaboration, business development, inspiration and long-range planning. The
agenda featured regional experts from Macedonia, Albania, Bulgaria, Bosnia and
Herzegovina, Montenegro and Serbia coupled with international experts from
Europe and North America.

ADVENTURE
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| AdventureNEXT... Learning ]

Ground suppliers had the

| opportunity to learn from leading
adventure travel professionals and
be exposed to current trends in the
industry

International buyers had the

Jopportunity to learn from the locals

and the experts about the most
special and exciting experiences
that the wider Balkans region has

to offer

Governmental and development

linstitutions had the opportunity to
learn about the tremendous |
opportunities for regional
economic impact, trans-border
partnerships, and adventure travel
as a force of good to preserve and
protect cultures and the
environment worldwide

0 #AdventureNEXT

Journalists had the opportunity to

| learn from the locals about the |
hidden and most special places

around the Balkans region, all while
learning the latest trends, research

and global findings in the world of

‘adventure tourism to help inform

their travel writing and reporting

ADVENTURE
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Ground suppllers had the

| opportunlty to find new partners
with international buyers as well

as partners from the surrounding

region

Partnering |

\ ADVENTURE TRAVEL
D

Internatlonal buyers had the ”

| opportunity to find new partners

with ground suppliers as well as
with other leading international
industry representatives

‘Governmental and
development institutions had
the opportunity to find new
partnerships with other
governmental, media, and
private sector businesses and

‘organizations

Journalists had the opportunity
'to find new partners through the

advanced networking and
exchange of opportunities
amongst the participants

O #AdventureNEXT

ADVENTURE
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| AdventureNEXT... Growing ]

Ground suppllers had the opportunlty
to grow personally, as a business and as
a destination in general

Governmental and development
institutions had the opportunity to
grow their understanding of a new era
of responsible leisure tourism,
specifically how economic growth can
be achieved using the principles of
‘adventure tourism

O #AdventureNEXT

International buyers had the
‘opportunity to to grow their businesses
by exploring a new region

Journalists had the opportunity to

q grow and expand their knowledge base
‘and understanding of the region, as
well as to add depth to their writing

ADVENTURE
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11-12 May

Conference
Days

PRE Adventures
B & Check In

10 May 13-18 May
P8 & Opening Night Adventures
W Gala

More than 60 international operators and travel journalists representing 17 adventure traveler source markets
explored Macedonia, Albania, Bulgaria, Croatia, Greece, Kosovo and Montenegro on fourteen unique multi-day
itineraries as part of AdventureNEXT experience.

To kick off the actual conference days, 12 Macedonian adventure companies hosted more than 150
AdventureNEXT delegates who explored and sampled the progressive adventure tourism product throughout
the greater Ohrid area in 20 different one-day experiences.

ADVENTURE
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[ AdventureNEXT Check-In |
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| Pre- And Post Adventures |

F- .
97 %d hat the Pre Adventure
jcated tha e
m):;zar"\ence increased their knowledd
e ° °
the visited destination
96 o
of the sury
eyed d .
Post‘qdventur elegates liked their

€ eXperiences

A
7

“I am overwhelmed by the guides' broad knowledge and warm and
caring attitude. By doing rather than saying, they really made us feel
and understand the point of joining a local company and how much a
professional guide can enhance your overall experience. ”
Anonymous Survey Respondent

ADVENTURE
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[ Day of Adventures }

' The Day of Adventure increased
i# my knowledge of Macedonia

Agree

“This trip deserves international exposure and once it

Please rate your Day of Adventure:

* %k %k %k ¢

4 out of 5 surveyed delegates rated it Very Good!

! HE A B
OF il has | am sure it will be copied elsewhere! It really has
‘ DVE N “ .7), R i all the ingredients, and more, for a perfect get-to-
= know-the-locals-day. Our guide superbly guided us
through his home town, and in a very creative way.

Di
OA 15. MOUNTAIN BIKING IN MARIOVQ

\E°Tﬂzﬂ"’m

One of my best days in Macedonia! “
Anonymous Survey Respondent

“Wonderful guides - very knowledgeable. The idea of this DOA is simply wonderful - to learn something about history and
customs through entertaining experience.”
Anonymous Survey Respondent

#MacedoniaTimeless

ADVENTURE
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[ Old World, New Adventures - Opening Night Gala ]

At the foot of the Galichica Mountain, where the waters of the river Crn Drim start their journey to Ohrid

Lake, Macedonia welcomed adventurers, delegates, journalists and other distinguished guests for the
festive opening night of AdventureNEXT Balkans.

Traditional recipes, made from organic ingredients grown and bred in the country’s green fields and
mountain farms, brought the delegates to a place at the same time comforting, familiar, unknown yet
exciting. Local wines and rakija were offered, along with traditional and contemporary music, which lad
everyone to a time and place that one may have heard of, but found it hard to believe still exists.

ADVENTURE
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Two boats carried the AdventureNEXT delegates to the
Opening Night Gala at Ostrovo Restaurant through the
beautiful Ohrid lake.

En route, the boats paused briefly at the Bay of Bones for
half of the regional delegates from one boat to switch to
the other in order to meet, mix and network with the

international tour operators and journalists on the other
boat.

Liked the Opening Night Gala organized by
the Agency for Promotion and Support of Tourism in
Macedonia

ADVENTURE
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[ Old World, New Adventures - Opening Night Gala ]

Selected images from the Opening Night Gala

N | ADVENTURE
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[ AdventureNEXT Conference |

Over 95% of the delegates were satistied with the offered

content.
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AdventureNEXT Spea kers

| Speakers from the Balkans regron and around the world came together to share their experiences, stories and msplratrons..
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"AdventureNEXT will turn out to be one of those defining moments when we put outdoor adventure in the Balkans
on the world tourism map,” said Thierry Joubert, Via Dinarica Alliance member. “Not only did many international
buyers visit the region, but most importantly they were hosted by a great group of regional outdoor adventure

|II
.

suppliers. We now have a solid base to take outdoor adventure to the next leve

THIERRY JOUBERT
Green Visions
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| Marketplace |

“I signed up late for Balkans Next so and as a result meetings were set up for me -- and they did a great job matching me with the
appropriate meetings. All of them were a good fit and the experience was useful and fun.”

Anonymous Survey Respondent
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| Marketplace |

The Marketplace brought adventure travel product suppliers, buyers, and media together and provided a
dynamic atmosphere for introductions, learning of new opportunities and engagement in product
development discussions. It was an important, business-focused component of AdventureNEXT.

439

Pre-Scheduled
Meetings

o1 43

Regional & International

Suppliers Buyers
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| Marketplace |

98% of the surveyed
delegates liked their overall
experience with appointments
during Marketplace

99% of the surveyed delegates find
the available networking time enough for
building potential business relationship
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“This was a great experience for me on many levels. It was wonderful to reconnect with colleagues, as well as to meet local tour operators. | had the
opportunity to participate in the Western Balkans FAM trip two years ago, and was very impressed during the 2016 program to see how far local tour
operators had progressed in both their offerings and the way they tell their stories. The post tour adventure in Croatia was very well organized, and gave
me the jumpstart | was looking for in terms of developing an itinerary in that beautiful and interesting country. AdventureNext Balkans 2016 was an
excellent experience.”

DEBORAH LEWIS
Bredeson Outdoor Adventures

=
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Adventures in Good Company (US)
Allibert (FR)

ASI Wirklich Reisen/ Alpinschule
Innsbruck (AUS)

Austin Adventures (US)
Aventyrsresor AB (SWE)

Baumeler (CH)

BikeHike Adventures (CAN)
BikeTours (US)

Bredeson Outdoor Adventures (US)
Butterfield and Robinson (CAN)
Ciclismo Classico - Buyer (US)
Culture Explorers (US)

Cyclomundo (FR)

Dana Johnson-Open Leaf Excursions
LLC (US)

Evergreen Escapes International (US)
Exodus Travel (UK)

Experience Plus! (US/ Italy)
Faralong.com (EST)

Go Barefoot Travel (UK)
Greenloons (US)

HF Holidays (UK)

KE Adventures (UK)

O

#AdventureNEXT

| Buyers Investigating the

Balkans |

Lost World Adventures (US)
Melanie Tucker-Rare Finds Travel
(US)

Nature Travel Specialists (US)
Quivertree Family Expeditions (CAN)
Rahhalah Explorers (UAE)

REI (US)

ROW Adventures (US)

Saddle Skedaddle Cycling Holidays
(UK)

SNP (NED)

Spiceroads (THA)

Summer Feet Cycling (US)

Susana Conde - Agrotravel Turismo
Responsable (SP)

The Clymb (US)

Travel Leaders - Industry Partner/
Consortium (US)

Tripsite.com (US)

TSC World Travel Leaders (US)

Wild Frontiers (UK)

WomanTours (US)

Women's Own Adventure (Australia)

“I'met 3 potentially good partners,
all of whom I'm already in touch
with. Mountain biking on the DOA
was nice.”

Anonymous Survey Respondent
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| Regional Suppliers |

What was your best experience during
AdventureNEXT 2016 Balkans?
“Reconnecting with Balkan suppliers | had
met at the world summit in Ireland and
continuing conversations and building
relationships for future.”

ANONYMOUS SURVEY RESPONDENT , ,

| 3etravel ltd (MNE)

1 &adventure - Croatia (CRO)
A.C.E. Adventure (SRB)

Adriatic Kayak Tours/ Jadranske
Kajak Ture (CRO)

Adventure & Fun Albania (ALB)
Agency for Promotion and Support
of Tourism of the Republic of
Macedonia (MAK)

Albania Rafting Group (ALB)
Balkan Outdoor Experience +
Airtour (KOS)

Balojani DMC (MK)

Black Mountain Ltd (MNE)
Bohemia Ltd (BG)

0 #AdventureNEXT

Bulgaria Personalized (BG)
Catun (KOS)

DMC VIS POJ (MAK)
Dubrovnik Viator (CRO)

Elite Travel Croatia (CRO)

Elite Travel DMC - Lufthansa City
Center (ALB)

Enjoy Balkans (MAK)

Fibula (MAK)

Fiore Tours & Adventure (CRO)
GoBalkans Travel Ltd. (MAK)
GoMacedonia -Namiko (MAK)
GoodPlace, d.o.o. (SLO)

Green Visions Ecotours (BIH)

Horse Club Bistra - Galicnik (MAK)

Huck Finn Adventure Travel
Dubrovnik (CRO)

Kompas Skopje (MAK)
Kosovo Holidays DMC (KOS)
Macedonia Experience (MAK)
Macedonia Travel (MAK)
Meridien Ten Croatia (CRO)

Final Report

Natural Croatia Adventure Travel
(CRO)

Odysseia - in Travel (BG)
Outdoor Albania (ALB)

Penguin Travel (BG)

Personality Journeys Greece (GR)
Plateau Cycling (BG)

Rams Explorer (MNE)

SAVANA Tourist Enterprises (MAK)
Simonium Travel (MAK)

Slotrips, Slovenia (SLO)

Sondor Travel (ALB)

Time for Macedonia (MAK)

TM Adventure (CRO)

Trails Beyond (GR)

Trekking Hellas (GR)

Visit Macedonia (MAK)

Visit Meteora (GR)

VMD Adventure Travel (CRO)
Wild Serbia (SR)

Zbulo! - Discover Albania (ALB)

ADVENTURE
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| MediaMeetUp |

The MediaMeetUp offered an important discussion
panel on how to best present your business in
order to capture the attention of the media, how to
make your destination or tours stand out, as well as
what stories or topics should be key in your
marketing messages and media pitches. The
second half of the session offered roundtable
discussion opportunities between the tour
operators and the attending 20+ international
media.

-

Rated as a Very Good AdventureNEXT
Session

ADVENTURE
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 _  "Congratulations on a terrific AdventureNEXT. It's such a genius idea, to focus on a region, and it was obvious there that
many relationships were being built, connections made, and ideas developed. No doubt, it will impact and generate so

much in the way of responsible tourism in years to come. | am sure it was a massive amount of work, so well done to
yourselves and all the team.”

LYN HUGHES
Wanderlust

e
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Angela Saurine

Escape, The Daily Telegraph, Best Weekend,

Woman's Day, The Weekend Australian
magazine, Voyeur, Mindfood, Get Lost,
Luxury Travel

Avery Stonich

National Geographic Travel, National
Geographic Adventure, Elevation Outdoors,
RootsRated, Outdoor Industry Association

Bernard Frantz
i-trekkings.net

Brana Vladisavljevic
Lonely Planet

Bridget Nurre Jennions
Paste Magazine

Bryen Dunn
Huffington Post

Dave Seminara
NY Times, BBC Travel

O

#AdventureNEXT

Florian Sanktjohanser

Geo Special, Suddeutsche Zeitung, Die
Zeit, Die Welt, Outdoor Magazin,
Bergsteiger, Tauchen, Spiegel Online

Francisco Javier Gonzalez
Oxigeno magazine

Gary Arndt

Everything-Everywhere

Hendrik Morkel
Hiking in Finland

Jackie Laulainen

Traveling Jackie, The Budget-Minded
Traveler

Jordan Campbell

Freelance, Marmot Ambassador

NATIONAL
GEOGRAPHIC

100
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-XT Journalists |

Amazing Expeditions
Incredible Destinations
Journeys of a Lifetime

Places That Will

Change

-Your Life

~

AdventureNEXT List of journalists continues on the next page

Final Report
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http://i-trekkings.net

| AdventureN

Travel

Ehe New Hork Times

Balkan Promlées

8 o you s do ok . b e b

)Gs-m dl\llmruﬂ-wl‘a)md lhkv Teall

scover walks, wildlife
and wine in NSW

TRAVEL MAGAZINE

in! e ink Hons a
) Africa? Thini Xa g x
11111

GREECE

ooooo pert guide to exploring the islands,
culture and cuisine the crowd-free way

Gowild .
in the ('/1 \\“ 4

USA

From bison to bears,
wolves to eagles e

4 T Pems et War B wed ok

most iconic wildlife

#AdventureNEXT

Kicki Lind
Nanog

Kristen Gill

BBC’s The World, Public Radio International,

PRI, NPR, The Seattle Times,
AdventureTravelNews, MSN Travel, Travel
Weekly, CBS’s PeterGreenberg.com, The
Seattle Globalist, The Monarch Review,
Silkwinds Magazine, National Geographic,
Preserving Cultures

Larissa Olenicoff
The Blonde Gypsy

Lyn Hughes

Wanderlust

Margo Pfeiff

San Francisco Chronicle. Los Angeles Times,

Globe & Mail (Canada), Explore magazine
(Canada)

-XT Journalists |

Michaela Trimble
AFAR, VICE, Jetsetter, Gear Patrol

Simon Schoepf

Red Bull Media House, Bergwelten Magazine,
bergwelten.com

Tim Neville
NY Times, BBC Travel

Tracey Croke

Sidetracked Magazine (UK) Adventure Travel
Magazine (UK) Telegraph (UK) News.com.au
(Australia) Australian Mountain Bike,
Travel.Play.Live (Australia), Wild Magazine
(Australia), Thai Airways Inflight Magazine
Mountain Bike For Her (Canada)

Yvonne Gordon

The Irish Independent, The Sunday Times
(Ireland), The Guardian, The Boston
Globe, AFAR.com, Greentraveller.co.uk,
FoodRepublic.com, The San Francisco
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| “AdventureNEXT, as every ATTA event has been once again a precious experience during which I've had the

opportunity to know not only a new and interesting place of this planet, but also met with many media and tour
operator peers. The truth is that as an adventure travel journalist the ATTA events are extremely productive and

fun!”

=== FRANCISCO JAVIER GONZALEZ o - :
Revista Oxygeno
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Nternat

onal Media Results |

Within just 8 weeks of the 2016 AdventureNEXT Balkans conference, the event attracted global attention
through web and print articles generated from the international journalists who joined the event

— Ehe New Work Times o lone@ph\et - ” —\ YA\]{\\Y\ J0\(,\£-\f

Seven Places in
Europe We Ca_ll HOme Adventure Travel Takes the Balkans - VIDEO

May 20,2016
By THE NEW YORK TIMES MAY 12, 2016
B hat | have been up to for the last couple of weeks!
From Madrid to Istanbul, our contributors reveal the hidden delights of This is what | have been up to for the last couple of weeks!

their European homes: jewel-box gardens, neighborhood cafes, secret AdventureNEXT Balkans was a first of its kind of conference designed 10 showcase adventure travel

EXpIo ri ng Bu lgari a 'S baCkcountry throughout the Bafans. Groups of tour eperators and media from acress the world (including myself) traveled

SARAJEVO
to various countries in the Baikans to experience lacat adventure, cuisine, culture, traditions, and more, and
came tegether with local supplers in Chrid, Macedonia for a responsible adventure tourism conference.

A City That Never Forgets
| personally spent a week exgioring Kosovo before the 4-day conference, during which | completed my first Via

CREVAR

limbed a snowy peak, and hus with bears, and then | spent another week exploring the
and wine country of Bulgaria after the conference, and let's just say Bulgasia may be my new
favorite Baikan country. More an those coming soon!

BRANA VLADIZAVLIEVIC

‘nzr'll'.;

Tippie I tha Thraclans . c vel as'e
Here s a snapshot of some of the pre-conference trigs, including my week in Kosovo, as well as an overview of ) & :
5 i ‘normal” as | knew it Over & decade later, travel is my
what this conference looked like. (Yes, we had a littie bit of fun) fulttme arofessian, and hame Is {once again) where

the tootharush s

MORE ABOUT MY JOURNEY »

Wantto treks
. P.atag’ﬂnfgh

~With me
this Nevember?
Click fof Details

tangle of traditions wedged in a valley and fueled by colliding empizes and

cultures. From one window in my apsrtment and office (where I work as sn

editor and writer), I can see the mair mosque, built in the 16th cestury, aad
Bascarsija, the old Ottoman bazaar. Another window overlooks the Mifiacka River and
the Latin Bridge, which leads to the green steepk of the Franciscan monastery and the
snow-capped mountains beyond.

F o nearly two decades, | have lived — 00 and off — i Sarajevo, an energized

Whea peopie ask how [, an American from Atlasta, ended up in the capital of Bosnia
and Herzegovina, a city only now on travelers' maps, I say it was a combination of
Sarsjevo’s under-the-radar subtiety and historiccomplexity. Here, modernity struggles
against Ol World traditions. Over the last centary, this tenuoes balance has been
tested time and agen,

Get Posts via Email

I'm so proud to be part of a network that is quite liserally changing the world through adventure travel. Check
out the hashtag ¥adventureNEXT or visit the 10 find out move.

her great travel read Sudscrine naw 1o get new

Below my apartment, for example, Austria's Arciduke Franz Ferdinand was
assassinated on June 28, 3914. That event sparked World War [ and transformed the
workd. In the 19908, Sarajevo was ander a nearly four-year siege during the war that
destroyed Yegoslavia and permanently rejiggered the Balkans.

Today, Bosnia's chief city is still about change — and pesspective. The tile-inlaid words
*Sarajevo Meeting of Cultures” stretch across the muain pedestrian avesve and pinpoint
the spot where Ottoman flagstanes (to the East) meet Asstro-Hungarian Secessionist
facades (to the West). Depending on the obscrver, this unexpected exactitude either

e Insight inte the wsperons Inth et veine

e Jackie Laulainen, Traveling Jackie

s windoms aad cary

ARV basTels, Wl easy you

Stap and smali the roses.

Alex Crevar, New York Times

Brana Vladisavljevic, Lonely Planet A sampling of the early media results
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https://www.lonelyplanet.com/bulgaria/travel-tips-and-articles/exploring-bulgarias-backcountry
http://www.travelingjackie.com/adventure-travel-heads-balkans/
http://www.nytimes.com/interactive/2016/05/12/travel/seven-places-europe.html?_r=0
http://www.nytimes.com/interactive/2016/05/12/travel/seven-places-europe.html?_r=0
https://www.lonelyplanet.com/bulgaria/travel-tips-and-articles/exploring-bulgarias-backcountry
http://www.travelingjackie.com/adventure-travel-heads-balkans/

Nnternat

N Jever MING
@ Q Gary is currently - Le Me:

onal Media Results |

M|ABC Radio TV

HOME TRAVEL BLOG ABOUT ME TRAVEL PHOTOS PODCASTS GEAR WHERE I'VE BEEN

UNESCO World Heritage Site #309: Mehmed Pasa
Sokolovi¢ Bridge in ViSegrad

£ rosted; May 13, 20% W Categories: Dadly Photo

o R

SHARES

ASOUTTRACEY ~ PUBLSHEDARTOLES  YOUTUBECHAMNEL  BLOG  CONTAC Digital Schedule Frequencies Frequency finder

Macedonia Bound for “AdventureNext” - Saarch

What' in store? - . Evenings with Christine Anu
¥ Tracey on April 30, 2016 in Blog 7:00pm-10:0°pm (On Digital Radio)

‘oGseoce

Lat's Connect

0000000

The award-winning Australian travel
writer Angela Saurine gave a 20+

lizing It, 1 passed right by the bridge on

not having paid close enough mlnute |nterV|eW Sharlng her

Tracey Croke, www.traceycroke.com blog

o from Serbia. | puled over my car immedately when | realized my dumb y

attention to my route in Google Maps.

Th bekige s gt Fomma iskaton standpoto; et aiout the brikge per s which il drew pacole Thacy b exce pt| onal expe riences in Ohrid and

nice and the river valley is beautiful, but the reason why it Is listed is for historic and architectural reasons.

P VR RS S S——— Macedonia in the evening show of
o e e ABC radio in Australia on 31 May
2016.

The audio recording was available for

a week after the interview took place.

Gary Arndt, Everything Everywhere

A sampling of the early media results
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http://www.abc.net.au/sydney/programs/702_evenings/
http://angelasaurine.com/index.html
http://www.abc.net.au/sydney/programs/702_evenings/
http://www.abc.net.au/sydney/programs/702_evenings/
http://www.abc.net.au/sydney/programs/702_evenings/
http://www.traceycroke.com/adventure-next/
http://everything-everywhere.com/2016/05/13/unesco-world-heritage-site-309-mehmed-pasa-sokolovi-bridge-visegrad/
http://www.traceycroke.com/adventure-next/
http://everything-everywhere.com/2016/05/13/unesco-world-heritage-site-309-mehmed-pasa-sokolovi-bridge-visegrad/
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| Local Media Coverage ]

More than 140 Macedonian- and Albanian-language stories in television, print and digital media in
Macedonia were delivered between May 4 and May 14, 2016 - this in addition to more media
coverage about AdventureNEXT since its announcement - at the beginning of 2015

.
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| Local Media Coverage ]

NONDAY, AJLY 18, 20E 212429

== ‘V‘ Janurms sgames 2 = TS e
3 K MlAE SEITYDETE 38 ETRETHE - SN0 DV
Oxpwug AOMaKUH Ha rpBara pervoHasiHa OXPWU[: Npea pervoHanHa KoHepeHumja 3a akTuBeH Typu3am o Eepona MACEDONN INFORMAT
KoHdepeHUmja 3a akTUBEH Typu3am BO R o ik o o i RN

JyroucTouna EDpone, Kow &2 CC NODPIAT €O 6O Mef Yo nis
EBpOﬂa e e Aclive losrom - a chalorge for Salhas coorines

5 May, 2016 [ (] R[] e =

HHCP . NPOMENN, NOBEAN

NOBPIAHNBECTH v Active tourism - a challenge for Baixan countries
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http://www.inovativnost.mk/?p=13791
http://www.telegraf.mk/aktuelno/makedonija/ns-newsarticle-ohrid-prva-regionalna-konferencija-za-aktiven-turizam-vo-evropa.nspx
http://vecer.mk/ekonomija/aktivniot-turizam-predizvik-za-makedonija-i-zemjite-od-balkanot
http://www.inovativnost.mk/?p=13791
http://www.telegraf.mk/aktuelno/makedonija/ns-newsarticle-ohrid-prva-regionalna-konferencija-za-aktiven-turizam-vo-evropa.nspx
http://vecer.mk/ekonomija/aktivniot-turizam-predizvik-za-makedonija-i-zemjite-od-balkanot
http://www.mia.mk/en/Inside/RenderSingleNews/76/132995699
http://www.mia.mk/en/Inside/RenderSingleNews/76/132995699
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~Wanderlust travel*: Maxeponuja e Ton HoBa pecTHHaUMja Koja caxaar IlpBa pernoHansa KoH(pepeHIKja 32 aKTUBEH Typu3aM MAKEAOHWUIA UMA LUTO OA UM NMOHYOU HA
Aa Ja nocerar TypucTuTe o Bputanuja, ouexysajre ru! Bo EBpomna TYPUCTUTE LUTO TPATAAT MO ABAHTYPU

MAXEAOHMJA | BTOPHAK, 10 MA) 2016, 7:5

[ZIE[TY 138K people like this. Be the first of your friends.

Cneuvjanuanpaduor Typuctuykm maraavd ,Wanderlust travel”, koj uma noseke op 100 unjagu

. 4 5 Mpea pervoxania kKoHdepeHunja 3a akTuseH
npernnnariMum Bo EBpona, ja u3bpa Makenonwja 3a ton gectuHauuja Bo 2016 roauna. Typ#sam 8o Eapona AnserupHEKCT Bankanc',

IpecTasHUUMTE HE CTPEHCKWTE Typ-0NEPaTODH W CHEUM|E/IM3MPEHUTE MELYMK BOOAYLUSBAHU OO
MEKSQ0HCKETA TYPUCTHHKE NOHYAA KOra CTEHYEa 360p 33 BBEHTYDHCTHHKMOT TypH3aMm Kaxo (opma

OcHosayoTt JlnH ij3 o4 Benuka Bpmauuja. nMva OG]BBGHO noBeKke UHTepsjya n CTopuu 3a ke ce oppxw Of AeHecka Ao YeTsprok Bo Oxpua, o | - § tAcrraling . HE A8jHOCT WwTo Genaxu Ha[roneM pacT BO CBETKW pamMKu.
Makenonuja, a no KoHbepeHuujaTa 3a akTvseH Typusam LWTo ce oapxyea 8o Oxpua Ha Koja BO OpraKu3auuja Ha Arenungaem :éa npomouyja u 1mL:SS
yJyecTeyea, Taa Hajasyea Hoeu o6jasu. :ﬂ"::::jf Ipenrm R Toa C8 BNS4TOUMTE Ha YHECHUUMTE HE KOH(hEDSHMIETA 33 BBEHTYDHCTHHKK TYPH3EM KoM

AOSHOBMES MMBa MOXKHOCT NpeKy OpradMsypaHn TYDH L2 BULET HEKOW O0 HIBTPaKTHEHNTE MECTa
Ha Tpuaneskara kordepeHyuja, wro ke ce 00 MHTEDEC KA NOCTUTE KOM NDEXTUKYBRAT TAKOB BAQ TypHIam.
ogsvea noa MotoTo 3Kaeise. MaptHepcreo.
Pact”, ke npucycraysaar noseke og 300
NPETCTaBHULM OF JaBHWOT M NPUBATHKOT CEXTOD
o3 12 pectvHaumu o Jyrouctoska Espona kou ke ce nospaat co 60 mefyHapoany Typoneparopy v 25 HoBuxapu oa 16
apxasu (of peHoMupanu meawymu kako The Guardian, New York Times 1 National Geographic).

Aresumjara 3a npoMouMja ¥ NOOAPLIKA Ha TYPM3MOT Ha Maxeaonwvja ja opranvaupa koxdepenuvjaTa 8o copaboTka co
MefynapoaHoTo anpyxenue 3a aktuael Typuiam (Adventure Travel Trade Association — ATTA) 1 co nogaplukaa og
Mpoexror va YCAM] 3a ekcnananja Ha manu Buanucu

Radio Slobodna Makedonija

Kako Wwro UCTaKHa OVDEKTOPOT Ha ATeHLWSATA 33 NPOMOUM|E M NOAARWKE HE TypuamoT flena
Kpcrescka, NoKpaj npupoaHnTe yGasiHM W HCTOPUCKOTO BOrarcTeo, yHecHHUMTE Ha coGHMpOT B0
OhridNews OXpian WM22 MOXHOCT A3 €O 3aM03HEAT W CO MEXEL0HCKATE TPAAKUMOHENHE KyJHE, MaKeAOHCKUTS
EMHO W paku|a, PONKNoPOT U C2 OHE WTO @ KEPEKTepUCTHHHO 33 083 nonHebje.

-MakegoHMja MMa WTO Aa UM NOHyAW Ha GpuraHuuTe. Tue cekoraw 6Gapaar HOBM — PeakuwnTe Ha Typ-onepaTopenTe Gea mowse NosuTre:m of OXPHA W PErMoHOT. Hajronewm

MCKyCTBAa BO NpMPOAA, BENOCMNeQM3aM, nelayewse, ce IWTO € NOBP3aHO CO BNSMATOLM KEj HWB NPEAMBMKEE NOCETATE Ha 0CTPOBOT [onem rpan Bo MNpecna, MecTo Koe r
npupoaHuTe y6aBuHM, KOW TyKa rv MMa BO M306uncTeo. Cera uMame AMPEKTHYU NETOBM SOCHTI TORMY SARESI YOR MIND. GCTEHAND HATONPEHD 0F NORGNKE EXE. MONHOGTUTO 20 HYPKaIS,

- NNEHWHEPSHE, NNSHNHCKW BEN0CHNeNMIaM, NaparnajaspcTao U PEN HEWTA WT0 NDEOUSBMKYE3aT
oA JloHgoH go Ckonje n Oxpua M 3aToa MMCNam fexka ke ce 3roneMu WHTepecoT 3a

WHTEDEC, pe4e Te:a.
naryeawsa Bo Makenonuja. Bo janyapu roguHasa Hawwure uuTaTtenu ja wabpaa

MakefoHuja Kako rnmaBHata HOBa fecTMHauuja koja cakaar ga ja nocerar. Ha osaa

KkoHdepeHuuja Beke cobpaBMe MHOTY MHTEPECHM MAEU M Ke MMa MHOTY HOBM HanucK
3a MakepoHnmja. — ucraksa Xjya. M K N ews

Ohrid News

A sampling of the local media coverage
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http://rsm.mk/web/?p=125606
http://mkd-news.com/makedonija-ima-shto-da-im-ponudi-na-turistite-shto-tragaat-po-avanturi/
http://www.ohridnews.com/vesti/96496
http://mkd-news.com/makedonija-ima-shto-da-im-ponudi-na-turistite-shto-tragaat-po-avanturi/
http://rsm.mk/web/?p=125606
http://www.ohridnews.com/vesti/96496

Feature

Albanian represents Balkans at
AdventureNext Balkans conference

Onganized by Adventurs Travel
Trade Association, AdventarsNext
Belkans conference sook place

in Ohrid, Macedooss from May
10-12, 2016. The Birst ediition

of the conference broughe
together over 300 delegates
including representatives of the
Warkd Tourisn Organization of
the United Nations, Southeast
Europe, the Ambassador of the
United States and the Swiss
antiassader in Macedonia, as
well i eeganizations, journalists
and intemational tour operatocs,
over 150 saevice and tourist
products providers, and high-level
representatives from the field of
tourism in Southeast Evrope.
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Tirana ez3@
Observer

Dlerina Ago DasnKon Dalkanin ne wnzem
12/05/2016 14:30 Kiure «» 0 308

Kéto dité (10-12 maj) po mbahet né Ohér konferenca me temé “AdventureNext
Balkans (Aventura e Radhés — Ballkani"

Ballkan| pérfagésohet pér heré té paré nga njé shgiptare dhe ajo éshté Blerina Ago
nga Federata Shqlptare e Rafting,

Gjaté falés s& saj ne konferencé sjo tha: "Bashképunimi ndérbalikanik | domosdoshém
per mitjen ekonoméke. Turizmi &shté potenciall mé | madh | t& gjitha vendeve pér t'u
2willuar né ményré t8 gendrueshme, né respekt t&@ mbrojtes sé natyrés dhe
trashégimisé’. Albanian Adventwe Resort prezantohet s projekth mé inovativ dhe
né frymén e ideve qé la vien t& pérhapet né rajon.

Gfaré éshta “AdventureNext Balkans (Aventura e Radhés — Ballkanl)"?

Tirana Observer

al Media Coverage ]

gtp |headlines

New Visit Meteora Promo Video Inspires, Excites

K- DEX EX X '

Home > Destinations news > New Visit Metecra Promao Video Inspires, Excites

Photo source: Visitmeteora.Travel

Three minutes of the Meteora experience feature In a new video released by destina
managers Visit Meteora In collaboration with the Adventure Travel Trade Assoclation
(ATTA) as part of [ts ongoing promotional efforts for the region.

The video features moments from a fam

trip held in May at Meteora, which was e

I 4 -
part of AdventureNEXT Balkans — a first- F \
of-its kind tourism conference where ViSit o Je N
attendees explored and pursued new m t
courses of actlon to stimulate short- and e eo ra

Sravel
long-term responsibie tourism

development.

TRADE ASSOCIATION

(\. ADVENTURE TRAVEL

“Producing high quality audiovisual material Is one of our priorities and perhaps the

Participants had the chance to experience the inspirie
which Is home to six monasteries bullt on natural san
Greece.

it Meteora
The short video presentation includes everything fron
hiking and climbing to religlous tourism. local gas!

E——

gtp | Headlines

most Important way to promote tourism destinations today,” sald George Kourells, CEQ
of award-winning company Meteora Greece.
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http://news.gtp.gr/2016/07/08/new-visit-meteora-promo-video/
http://news.gtp.gr/2016/07/08/new-visit-meteora-promo-video/
http://www.tiranatimes.com/?p=127495
http://www.tiranaobserver.al/blerina-ago-bashkon-ballkanin-ne-turizem/
http://www.tiranaobserver.al/blerina-ago-bashkon-ballkanin-ne-turizem/
http://www.tiranatimes.com/?p=127495
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AdventureNEXT and the Balkans reached hundreds of thousands of
social media followers using different social media channels and tools

Adventure Travel Trade Association added 13 new photos —
with Shannon Stowell and 10 others.

May 13 at 4:114pm * &

Tourism development in the Balkans, catering to a millennial generation,
and travel's ability to change the world - all of these topics and more were
discussed throughout the 2nd day of #AdventureNEXT.

#thisisadventure #macedoniatimeless Macedonia Timeless

May 19 at 6:06pm - @

@ Adventure Travel Trade Association

Relive the magic of ATTA's first-EVER #AdventureNEXT in the #Balkans.
With each destination represented and over 300 delegates in attendance,
the event was a life changing success for everyone involved. A huge
thanks to Macedonia Timeless and all of our partners who helped to make
this event possible. We couldn't have done it without you!
#MacedoniaTimeless #ThislsAdventure

ATTA @adventuretweets - May 12

Great reviews from #AdventureNEXT
delegates - have you explored the #Balkans
yet? #thisisadventure

Go Barefoot Travel @TheBarefootWay

tinyurl.com/jShmnpg Balkans awaits your next travel
adventure story! #AdventureNEXT #Balkans #Macedonia

#travel

https://www.youtube.com/watch?v=-hsJb1LPWSE&feature=youtu.be

ADVENTURE

4 >
NEXT
_PALKANS (75 1557

g &l

AdventureNEXT Balkans 2016

During the Adventure Travel Trade Association's first-
ever AdventureNEXT event, our team of storytellers
were hard at work filming and editing behind the sce...

Following

everythingevery...
City of Peja, Kos...

2,129 likes 10w

everythingeverywhere Big road trip today
taking me through four countries: Kosovo,
Montenegro, Serbia, and Bosnia &
Herzegovina.

This was my view during a UNESCO stop in
Peja, Kosovo.

dkpattanayak Brilliant

abhay_dawar Road trip i will also do that
some day'® © somewhere capturing
moments @everythingeverywhere

A sampling of the Social Media coverage
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. @k009034

-

B4 Jukka Heinovirta

May 9th at 2:29pm

everythingevery... m
Mpecna

© everythingeverywhere Boats on the shore

of Lake Prespa, Macedonia. Today we went
out to explore the island of Golem Grad,
which is almost at the point where

% Macedonia, Greece, and Albania meet.

P #EverythingEverywhere #adventureNEXT

#iphone
pandelishatraj My mum is from there.
nature._pictures._ Nice pic!

workingwayfarers @everythingeverywhere

| we just left Ohrid. Amazing area

«© UNWTO
== @UNWTO

May 24th at 1:08pm

Wow - the Via Dinarica walking trail through
the Balkans looks epic! Have added to
bucket list: https//vimeo.com/1409473966
#asitw #adventurenext

=3 Angela Saurine
Influence: 59 Followers: 4,027

Award-winning Australian travel & lifestyle
writer. Passionate about food, skiing, islands,
expedition cruising, eco-tourism, indigenous
tourism & human rights

The official twitter page of the World Tourism Organization (#UNWTO), the @UN
agency responsible for the promotion of sustainable tourism. Also at @...

| Social Media Coverage |}

.

2,366 likes 10w

#AdventureNEXT reminds me of this..."It
always seems impossible until it's done."
Great job #atta @ATTADoyle @attastowell
#ThislsAdventure

Tracey Croke
Influence: 53 Followers: 7,404

Writer. Journalist. Photographer. Roughty-
toughty traveller. Bike explorer. Views belong to
my imaginary friends.

Followers

41,321

AdventureNEXT Balkans in Macedonia Inspires Regional Responsible Tourism
Development with @glpfilms @UNWTO @USAID https/A.co...

A photographer on a mission to find beauty in everyday life. #travel #photography

by angelasaurine: A walk in the woods. Hiking in Pelister National Park in

Macedonia on AdventureNEXT pre-tour https/...

Followers

11,369

O

#AdventureNEXT

A sampling of the Social Media coverage
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Foliow

everythingeverywh...
Meteora

4189 likes

everythingeverywhere An orthodox
monastery high atop a rock In Meteora,
Greece

azuddha Amazing!
zasmeyer great
htbala®1 @kyvesevick let's go here!
lesexploratrices Nice one!
lllycas @albemerfi
stoppover Original @everythingeverywhere
amelia_mav I've aivays been In awe at
how they took materlals there to bulld
these beautiful monasteries
1james007 | think that place was In a
James Bond film
W% Justtravl Ocooh Aaaaah. Superior photo,
meverythingeverywhere!
caroverreault amelissandreab

bridgekrieg

Strasbourg, France Follow

¢

145 likes

bridgekrieg Day 19 of #photoadaymay:
Back home from a whirlwind couple weeks
of exploring the #BreathtakingBalkans (with
a quick Swiss stop) and already dreaming
of where to go next. #AdventureNEXT

bridgekrieg #travel #travelgram
#wanderlust #travelwriter #adventure
#travelphotography #instatravel #instadaily
#photography #travelblogger
#photooftheday #worldcaptures
#passlonpassport #lgtravel #passportreagy
#globelletravels #mytinyatias
#darlingescapes #traveldeeper
#womenwhotravel #sheisnotlost
Fglobetrotter Fdametraveler
#wearetravelgirls #wanderiust_tribe
#uavellushes #femmetravel

ashleybuey | suggest Washington, D.C

bridgekrieg @ashleybuey you live In
Virginia!

#AdventureNEXT

& Visit Balkans and 1 other Retweeted

Kosovo Holidays DMC  KosovoHolidays - May 11

Kosovo Holidays is participating at the #AdventuraNEXT conference in #Ohrid
2211likes v @adventuretweets

travelingjackie
Ohrid Lake, Mac...

T—

Following

travelingjackie | chose 10 come back 10
Ohrid for another week ta relax and catch
up on work before heading back to the US
for the first time since September. If | didn't
already have a flight, | would happlly stay. |
fove this beautiful, quiet corner of the
worid. So gratetul to call this my office for
the week. #Facventurenext #balkans
travelingjackle ¥ohrid#¥macadonia¥maced
onlatumeless

#ihisisadventure fanagsummertimeslakeon
rid#traveldeeper#travelstoke#ventureout#|
willbrbFneversiopexplosing#agventuretray
elFadventureawalts#wanderust¥wne rewll
yougo# homelswherethetoothbrushis#anot
herdayattheomice

leeabbamonte | have the exact same pic
about 15 pics back...great shot!

budgettravelier Beautiful
amandakrups Wow, that's gorgeous! Where

WA LA A AR (- an 11ET

AdventureEDU © adventureedu_ - May 11
R_Macedonia #AdventurenEXT #thisi:

Angela Saurine @Angela_Saurine
Nature does not belong to a particular country in the Balkans - bears &
wolves don't have passports, Kamelia Georgieva tells #AdventureNEXT everythingeverywh...

FoIL= RV

[roon

2,228 likes 10w

everythingeverywhere My view today
driving through northern Montenegro. It Is
an incredibly stunning country. #IPhone
#EverythingEverywhere

goldenbeard69 What a view!
lizwarkentin So high up!

msendlessadventure Love Montenegro.
And Durmitor especially has some
incredible scenery

rockmyjourney Nice!

n_a_t_a_sh_a_ " "-":

A sampling of the Social Media coverage
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| Storytelling ]

An ATTA-selected storytelling team of internationally recognized photographers, videographers
and writers captured the adventures, the connections, and the spirit of AdventureNEXT. Explore the
links below and enjoy the AdventureNEXT story visually, through photos and videos.

b AdventureTravelNews

Ll Click here to access

Homepage » ATTA News » AdventureNEXT Balkans in Macedonia Inspires Regional Responsible Tourism Development

AdventureNEXT Balkans in #AdventureNEXT Videos

Macedonia Inspires Regional
Responsible Tourism Development

May 17, 2016

“Click here to access the
#AdventureNEXT Photos*

LATEST FROM
THE ATTA AdventureNEXT Balkans 2016

WHAT CAN MARKET
RESEARCH DO FOR
YOU, DEAR
ADVENTURE
TRAVEL COMPANY?

2016 INDUSTRY
SNAPSHOT
PROVIDES
BENCHMARKS FOR
ADVENTURE
TRAVEL
COMPANIES
AROUND THE
WORLD

* Photo/ video credit when using AdventureNEXT photos and videos
required. Please, use © ATTA / [photographer/ videographer] - their

e names are listed in the title of each photo or at the end of each
AGENTS YOUR —
IGGEST FANS . . .
ATTA's AdventureNEXT team of storytellers was hard at work filming and editing 4 d eo. StO ryte | | In g tea M Names are.:
behind the scenes to produce a video to show during the closing plenary session in
n Ohrid, Macedonia on May 12th, 2016. Lukasz Warzecha
266
u Seattle, WA — In Ohrid, Macedonia, last week nearly 300 representatives from more R u p e rt S h an ks
E than 30 destinations worldwide — including 12 destinations throughout southeastern E S . h d
Europe — gathered for AdventureNEXT Balkans, a first-of-its kind greater Balkan van winener
Peninsula tourism conference where attendees explored and pursued new courses of F d . I( B
m 21 action to stimulate short- and long-term responsible tourism development. redri ye

ADVENTURE
O #AdventureNEXT Final Report { NE> T
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http://atta.photoshelter.com/gallery/AdventureNEXT-Balkans-2016/G0000URK.aMwkC5E/C0000bsLNAboNKI0
http://atta.photoshelter.com/gallery/AdventureNEXT-Balkans-2016/G0000URK.aMwkC5E/C0000bsLNAboNKI0
https://www.youtube.com/watch?v=cNkAHPmvjXw&list=PLM8bF6fy45lBbhbvQKJtNzAqEWzYmoySu
https://www.youtube.com/watch?v=cNkAHPmvjXw&list=PLM8bF6fy45lBbhbvQKJtNzAqEWzYmoySu

C

., Special mentorship sessions were developed for the students
~" with key media and tour operator representatives from around the

Four students from the American University in Bulgaria were given
 the unique opportunity to be part of the conference and learn about
the adventure travel industry by playing an active role in the event.

globe.

AdventureNEXT Future Leaders surveyed participants
who will recommend the ATTA Future Leaders

Program: |
-

0 #AdventureNEXT

~uture Leaders Program |

-, The ATTA developed a mentorship program for AdventureNEXT.

What are your top 3 highlights from the
AdventureNEXT Future Leaders Program?

" 1.Follow your passion and do not be afraid to explore.
2.There is a thrilling world around.
3.You never know where you will find a gem of your life journey.”

; "There are many opportunities on the Balkans that have yet to be discovered. Also,
people from the industry are very open and eager to share their experience and
help young people not make the same mistakes. Adventure travel as an industry

- seems like an extremely positive sphere to not only work in but also live."

" Anonymous Survey Respondent

ADVENTURE

Final Report { NIE> T




| AdventureN

-XT Partners |

Our sponsor partners’ involvement has been key to the success of AdventureNEXT. A clear return on investment

is important and, for that reason, we match our partners with the opportunities that we think will best showcase

their destination or brand.

Sponsors utilized AdventureNEXT for product sampling, extensive networking and lead generation as well as
brand building and promotions, while other sponsors dedicated support to initiatives or events.

TURKISH @ ;
MACEYONIA AIRLINES
T‘MELESS A STAR ALLIANCE MEMBER %7~

Ce :T::?‘) o
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N \\\: -:\r C:f‘,_)l

Q }{ :‘; visit the country of
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| AdventureNEXT Partners |

...gained awareness of their destination/
% productin front of key industry
influencers and media

» ... increased credibility within the
" adventure travel industry

... are valued as adventure travel industry

. champions
- ... achieved intimate networking support, | visit the country of
~ facilitated by the ATTA ‘ s § the yOU%é
- edropeans
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| Host Dest ON Exposure |

' Before, during and after AdventureNEXT, Macedonia | @’Af'emim@lw_wm“ - Bolirenteliacten
- asthe host destination of AdventureNEXT Balkans ATTA Helps Prepare the Balkans for Adve;mreNB;meynot;* »
| 2016 was exposed to ATTA's readership in the Contorence in 2016 DY omuion Sud Cremtivity 10 e i
>F< global www.AdventureTravelNew.com through 1 T e e e m— Ch,,;‘}‘: MEXICO  , in .o
about ten articles, each circulated to over 23,000 - e n e e el e L : UVE R 1O BevE I ,
tourism professionals. (1~
The AdventureNEXT Bulletin is a communication i
tool, specifically developed for Southeastern Europe ?i‘ﬁ?&”s'g
to promote the AdventureNEXT Balkans eventand | | & SEsmmissesmmmes ————————————
Macedonia received solid exposure through it as o
well. .

The Macedonian logo as an ATTA partner has been
exposed across a broad array of channels from
emails, press, website and event marketing in

addition to social media exposure through . — =
. P J BTN  Je—— _ R
Facebook, Twitter, Instagram and Linkedln among : 7 R R  ADVENTURE 3 iesbeN] .
others. fegai i s NBVT 2 i
; d f e n
- A W) L e BALKANS 5225899 i Ao

floile  Meteora

. \
BulaariA

AdventureNEXT Bulletin #1

Timely news, updales and resources about the inaugural Adventure Travel Trade
Association AdventureNEXT Bakans, 10-12 May in Ohrid, Macedonia.

AdventureConnect - ITB Berlin 2016
Adventure Travel World Summit - Chile 2015 A sampling of host destination’s exposure through the ATTA
ADVENTURE
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| Host Destination —XOSsUre |

Partner branding prior to and during
. AdventureNEXT included:

<> Press releases and articles in AdventureTravelNews

<> AdventureNEXT included in mentions from ATTA
and ATTA staff, as well as industry events (including
ATWS, WTM, ITB, etc.)

. <> Promotional and dedicated emails sent to up to

23,000+ industry professionals

| < Events’ specific newsletter - AdventureNEXT Bulletin

Ticerolii]
TIMeLESS

98%

P———
of the surveyed AdventureNEXT delegates
whose expectations of the Balkans as an
adventure destination were met or exceeded.

| <© Ongoing social media exposure

® > AdventureNEXT landing page

| < AdventureNEXT online agenda and event app

<> Gear giveaways & welcome gift bag

< Event exposure via hosted meals, banners, on-
screen visuals, and logo exposure

<> Mentions from the stage during the event

B
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This is what delegates shared:

“The Balkans has it all! Wild nature, interesting history, colourful
and diverse culture, delicious food, and PEOPLE who are open
to visitors and willing to share. It is a mystery that it is still so
unknown. But that fact makes it even more interesting!”

“It has all the ingredients - but suffers lack of
awareness outside the region of what it has to

| offer.”
Vi o . . N .
' "Macedonia is an amazing travel destination

with so much potential. Fantastic scenery and
the real European experiences for a fraction
of the price of western Europe.”

“Simply extraordinary landscapes,
mountains, rivers, lakes, different cultures,
attractions, UNESCO Heritage, all that on
very tiny territory, a large peninsula
surrounded by four seas, unusually
hospitable people.”

#AdventureNEXT Final Report
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Most frequent description of the
Macedonian adventure experience:

<. "Cuisine and slow pace of life.”
c > "Food. Intertwined culture and nature.”

“Diversity in cultures, landscapes, etc..
’ 'Adventure' feel stronger than anywhere
else in Europe. ”

. "Hiking in two different national parks
and a 'time travel' expedition.”

“Hospitality of Macedonian people;
Gastronomy.”

“The spirit of the people. The rich and
< diverse culture in such a small
territory.”

ADVENTURE
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| AdventureNEXT. . |

100%
o of the sur :
7% eved AdventureNEXT Desﬁnaﬁo‘:ﬁixe’egates Hhedthe
of the Sur"“:’ade 10 or more new contacts — " Tse
delegates I
as partof the event —

Percentage of surveyed people who rated the
ATTA/Official Pre AdventureNEXT
communication and checklist emails as very
good:

g

100%
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Credit |

Throughout this report, photos used have been provided by the AdventureNEXT Balkans Storytelling team:
Evan Swinehart
Fredrik Bye
Lukasz Warzecha
Rupert Shanks

as well as ATTA staff and USAID Macedonia/A. Dimitrov.
‘-----l-lIIIllI-llI.l.l.l.....llll.lll...l.l::
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ATTA Europe Contacts

Chris Doyle Gergana Nikolova
ATTA Development Lead - Europe/
AdventureNEXT Operations Director

gergana@adventuretravel.biz

Executive Director, Europe
cdoyle@adventuretravel.biz
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